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Voiso, a leading provider of Al-driven contact center solutions, is shaping the future of product leadership by
integrating customer-centric development, agile collaboration, and strategic innovation. Victor Denison,
Product Director at Voiso, sheds light on the company?s approach to product management in an era
increasingly defined by digital transformation. ?Today?s fast-evolving digital landscape demands a product
strategy that not only keeps pace with technology but also prioritizes customer needs and seamless
functionality,? Denison explains. ?At Voiso, we are committed to delivering solutions that empower

businesses to thrive without the burden of managing complex systems.?

Voiso?s cloud-native Contact Center as a Service (CCaaS) solutions streamline the technical complexities of
customer engagement, allowing companies to focus on operational excellence. Supported by six global data
centers and three network operation centers (NOCs), Voiso?s infrastructure ensures reliable, secure, and
high-performance connectivity worldwide. This approach reflects Voiso?s dedication to creating robust,

customer-focused products that respond to industry demands while driving measurable value for clients.



A fundamental aspect of Voiso?s product strategy is its commitment to understanding and addressing real
customer challenges. ?0ur product team regularly connects with clients to gain insights into their
experiences, allowing us to shape our roadmap based on real feedback,? shares Denison. This process of
continuous improvement ensures that Voiso?s offerings align with customer expectations, driving greater

efficiency and engagement.

Voiso?s product delivery process is reinforced by its extensive team of over 300 employees worldwide, who
collaborate across functions to bring deep expertise to every stage of product development. This approach
ensures that Voiso can deliver reliable, fast-paced improvements that meet the evolving needs of the contact
center industry. ?0ur fully engaged, full-stack teams bring a deep understanding of customer needs to every
stage of product development, which fosters innovation and ensures rapid yet effective product delivery,?

Denison notes.

Balancing immediate results with long-term growth is a priority for Voiso, and the company leverages detailed
ROI forecasts to assess the impact of each initiative, ensuring a strategic blend of quick wins and sustainable
projects. ?At Voiso, we?re always looking for ways to deliver immediate value while building lasting benefits
for our clients,? Denison explains. This balanced approach allows Voiso to align its roadmap with customer

expectations and maximize return on investment (ROI).

Voiso tracks product success through a combination of key metrics and direct customer feedback, using
real-time data to stay aligned with client needs. ?Our roadmap is flexible and adapts to real-world
requirements, so we?re always learning and optimizing as we grow,? adds Denison, noting that this

adaptability is crucial for driving long-term success and satisfaction.

Operating in a dynamic market requires Voiso to maintain a flexible product strategy that adapts to
technological shifts and client needs. With six offices worldwide, Voiso combines the agility of a startup with
the stability of an established company to deliver solutions that are both innovative and dependable. ?0ur
strategy embraces change, allowing us to innovate quickly while building solutions that scale effectively,?

says Denison.

Incorporating advanced Al into Voiso?s solutions is central to staying at the forefront of the contact center
industry. Voiso?s Al-driven tools include solutions such as Al Speech Analytics, which leverages sentiment
analysis to improve customer interactions, and the Al Predictive Dialer, which optimizes outreach while
maintaining agent control. ?0ur dedicated Al team is constantly innovating to keep our products at the
forefront of technology, ensuring they are ready for future market shifts,? says Denison, highlighting Voiso?s

commitment to preparing clients for an Al-driven future.



Voiso promotes a culture of ongoing learning and innovation, encouraging experimentation within product
teams to stay ahead of market trends. By fostering an environment where teams are encouraged to learn
from mistakes and explore new ideas, Voiso supports a mindset of continuous improvement. ?0ur adaptive
mindset keeps us ready for future challenges and ensures our continued leadership in the industry,? Denison

states.

About Voiso

Voiso is a global leader in Al-driven contact center software, providing businesses with advanced solutions to
enhance customer engagement, boost agent productivity, and drive operational efficiency. With a
comprehensive suite of tools tailored for the needs of modern contact centers, Voiso?s solutions streamline

workflows, support scalability, and ensure exceptional customer experiences.

For more information, visit voiso.com.
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Voiso Inc

We started small by building a simple, reliable calling tool. Over time Voiso has become a modern end-to-end cloud

contact center software.
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