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Elevate Marketing Solutions, a health and wellness marketing agency specializing in chiropractic marketing,

highlights its approach to google ads for health, wellness, and chiropractic practices. The agency focuses on

capturing patients who are already searching for care, using local market analysis, precise keyword targeting,

conversion-oriented landing pages, daily campaign adjustments, and structured follow-up systems to convert

active search interest into scheduled appointments. This method prioritizes existing demand over broad

awareness campaigns, aligning advertising activity with the moments when patients are actively looking for

solutions.

Central to the process is a Market Analysis Program conducted before any advertising spend. The program

examines local search patterns, the specific terms patients use when seeking relief, and competitive factors

in the practice?s service area. It identifies which phrases generate meaningful volume and which ones

indicate genuine intent to book care. This diagnostic step helps campaigns respond to real patient behavior

rather than relying on assumptions about what might attract attention. ?Understanding what patients are

actively searching for in a given market provides the foundation for effective search advertising,? said Dr.



Kendall Price, Founder and CEO of Elevate Marketing Solutions. ?It allows campaigns to respond to demand

that already exists instead of attempting to create it from scratch.?

Google Ads under this model target high-intent searches such as local chiropractic care, neuropathy

treatment, back pain relief, sciatica care, and related service queries. These searches typically come from

individuals who have already recognized a problem and are evaluating options. Keyword selection and

targeting parameters receive ongoing review so that advertising dollars remain directed toward relevant,

high-quality traffic. Daily management includes refining keywords, adjusting bids, excluding underperforming

terms, and updating audience settings as search volume and competition shift. This continuous oversight is

designed to keep campaigns efficient over time rather than allowing performance to drift.

Landing pages play a distinct role in the conversion path. Rather than directing search traffic to a general

practice homepage, the approach uses dedicated pages designed for mobile users and focused on the

specific concern that prompted the search. These pages emphasize clear pathways to booking and address

the patient?s stated needs in straightforward language. By matching the content of the page to the intent

behind the search, the transition from click to appointment request becomes more direct. Homepages often

serve informational purposes for existing patients or broader audiences; campaign-specific landing pages

serve a narrower conversion function.

Follow-up systems form the final link in the process. Automated SMS and email sequences, missed-call

text-back responses, and a bilingual live call center oriented toward health and wellness practices work

together to improve response speed and appointment conversion. Many practices generate inquiries but lose

potential patients during the interval between the initial contact and a confirmed booking. Structured follow-up

reduces that gap by combining timely automated messages with human outreach when needed. The systems

are designed to respect privacy requirements common in health-related communication while still supporting

efficient scheduling.

Performance evaluation centers on the quality of leads generated through high-intent searches and the rate

at which those leads convert into booked appointments. Search traffic typically carries higher intent than

lower-intent channels, which can result in stronger lead quality and booking potential even when

cost-per-lead figures differ. The agency assesses outcomes according to patients who schedule and attend

rather than intermediate metrics such as clicks or impressions alone. This focus keeps campaign decisions

tied to the practical results practices need.

The approach applies across different practice sizes and market types, including smaller communities where

the presence of active search demand is more important than overall population size. It supports both core



chiropractic services and specialized offerings such as neuropathy care, spinal decompression, shockwave

therapy, and prenatal or pediatric treatment. Continuous daily oversight allows campaigns to adapt to

seasonal shifts in search volume or changes in competitive activity while remaining connected to the goal of

filling appointment schedules with patients who are already seeking care.

?Search advertising works differently from other channels because it meets patients at the moment they are

looking for solutions,? said Dr. Kendall. ?When market analysis, precise targeting, focused landing pages,

and responsive follow-up operate together, practices are better positioned to convert that existing demand

into consistent patient flow.?

Elevate Marketing Solutions was established by Dr. Kendall Price, a 2015 graduate of Life University who

developed his own Aurora Chiropractic practice into a seven-figure operation within five years through

coordinated online and in-person marketing methods. Through the agency he has supported more than 700

offices in the health and wellness field and assisted over 100 practices in surpassing one million dollars in

collections. The organization is trusted by more than 500 practices and focuses on complete marketing

systems that connect advertising activity to booked appointments. In addition to Google Ads, its services

include other paid media channels, website design, search engine optimization, and automation tools

developed specifically for the chiropractic and broader health and wellness sector. The agency emphasizes

data-informed adjustments and transparent evaluation of campaign performance with partner practices.
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