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SteelToe Digital has published a new educational guide titled "Septic Company Website Design: What
Converts Visitors into Customers." The guide explains the website features that can help septic service
companies turn online visitors into customer inquiries. It was recently published on the company's blog to
help business owners better understand how website design and content influence customer decisions. The
article is intended to provide practical recommendations that contractors can apply to improve the user

experience for potential customers while strengthening their online presence.

The new guide focuses on practical website features that support homeowners searching for septic services
online. According to the guide, many customers visit a company's website while dealing with a time-sensitive
issue, making clear information and simple navigation important factors in the decision-making process.
Whether someone needs emergency septic repairs, a routine pumping appointment, or information about a

new installation, they often want quick answers before deciding which company to contact.



"Our goal was to explain what homeowners are actually looking for when they visit a septic company's
website," said Alex Laldin, Marketing Director at SteelToe Digital. "Many contractors focus on appearance
first, but customers usually want to confirm that the company offers the service they need, serves their area,
and provides an easy way to get in touch. A website should answer those questions quickly and make the

next step as simple as possible."

The guide explains that visitors often decide within seconds whether to stay on a website or move to another
company. It recommends presenting core services in plain language, displaying contact information
prominently, clearly identifying service areas, and making it easy for mobile users to find the information they
need. These steps can reduce confusion for homeowners dealing with septic backups, inspections, repairs,
or installation projects. The publication also emphasizes that a clean website structure can improve the
overall customer experience by reducing unnecessary clicks and making important information easier to

locate.

The publication also highlights the value of dedicated service pages instead of placing every service on a
single page. Separate pages for pumping, inspections, repairs, maintenance, and installations can help
visitors find relevant information more quickly while also improving local search visibility. The guide explains
that organizing services into individual pages allows companies to provide more detailed explanations while
making it easier for search engines to understand the website's content. It also encourages companies to
clearly identify the cities and communities they serve rather than using broad geographic descriptions,

helping customers quickly determine whether service is available in their area.

Another topic covered in the guide is website credibility. It explains that homeowners often look for signs that
a business is established and qualified for the work it performs before reaching out. Examples include
displaying licensing information when applicable, featuring customer testimonials, using photographs of
actual crews and equipment instead of stock images, and explaining services in clear, straightforward
language. These details can help visitors know what to expect before making contact while creating greater

confidence in the company's professionalism and experience.

The guide also discusses mobile performance, noting that many searches for septic services begin on
smartphones. It recommends fast-loading pages, simple layouts, readable text, and easy access to contact
information so visitors can request service without unnecessary delays. Since many customers search while
away from a desktop computer, a mobile-friendly website can play an important role in helping businesses
respond to inquiries more efficiently. According to the guide, a well-organized website can improve the
experience for homeowners who need information quickly during both routine maintenance and unexpected

emergencies.

In addition, the publication encourages septic companies to answer common customer questions before a



phone call takes place. Information about inspections, routine pumping schedules, repairs, installations,
maintenance recommendations, pricing considerations, and service areas can help visitors decide whether a
company meets their needs. Frequently asked questions and educational content can also help homeowners
better understand septic system care, allowing them to make more informed decisions while reducing

uncertainty before scheduling service.

The guide also notes that websites should include clear calls to action that encourage visitors to request an
estimate, schedule an appointment, or contact the company with questions. Simple contact forms, clickable
phone numbers, and visible request buttons can make it easier for prospective customers to take the next

step without searching through multiple pages.

SteelToe Digital said the publication is part of its ongoing effort to provide educational resources for
contractors and home service businesses looking to strengthen their online presence. The company regularly
publishes articles about website design, local search, search engine optimization, and digital marketing to
help businesses better understand current online marketing practices. Through resources like this guide,
SteelToe Digital aims to help service companies build websites that not only look professional but also

provide useful information and create a better experience for homeowners seeking reliable septic services.
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