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Google's trust and safety reporting for 2025 describes blocking or removing more than 292 million

policy-violating reviews across the year, up from roughly 240 million the year before, alongside the removal of

more than 13 million fake business profiles and 79 million blocked inaccurate profile edits. The company also

placed posting restrictions on more than 782,000 accounts while publishing over a billion legitimate reviews.

The Reputation.org notes that enforcement at that scale changes what a business needs to watch.

The scale is the point. Enforcement of that volume cannot be manual, and Google has described systems

that identify fake content, coordinated posting patterns, and policy-violating edits before they publish.

Automated detection of that kind operates on signals and patterns, which is what makes it capable of

handling a billion-review corpus and also what makes it occasionally imprecise at the level of an individual

business.

The consequence for a legitimate operator is that reviews can disappear without explanation. A business is



not generally notified when a specific review is removed, and there is no statement issued as to why. A

restaurant that ran a genuinely successful month and collected forty honest reviews in three weeks can look,

to a pattern-matching system, similar to a business buying them. Some of those reviews may not survive.

Noticing is the first problem. A business that checks its rating occasionally sees the aggregate number and

rarely the count behind it, and a rating can hold steady while the volume underneath it shifts. Owners

frequently discover a removal months later, by which point reconstructing what was lost and when is difficult.

The Reputation.org describes ongoing tracking at thereputation.org/monitoring.

"The question we get is always some version of where did my reviews go, and it is usually asked long after

they went," said Joshua Albanese, spokesperson for The Reputation.org. "Nobody sends a notice. If a

business is not recording what its profile looked like month to month, it has no way to demonstrate what

changed. You cannot make a case about something you cannot document."

The firm's recommendation is unremarkable and mostly free. Businesses should keep a periodic record of

review count, average rating, and the individual reviews present, so that a change is visible as a change

rather than inferred from a feeling that something is different. That baseline is also what any subsequent

conversation with a platform rests on.

Enforcement is not the only reason reviews move, which is why the record matters more than the alarm.

Reviews get attached to the wrong listing when a business has duplicate profiles. They vanish when a

reviewer deletes their own account. They shift when listings are merged after an address change or a

rebrand. Each of those has a different remedy, and distinguishing them requires knowing what was there

before.

Where content is genuinely violating, platforms provide reporting mechanisms, and the firm's position is that a

documented, specific case referencing the particular policy at issue is treated more seriously than a general

complaint about unfairness. The firm handles that process alongside broader profile work described at

thereputation.org/reputation-management.

The firm also notes what businesses should avoid, since the enforcement environment penalises exactly the

response many operators reach for. A business that loses reviews and responds by generating a rapid batch

to replace them produces the pattern most likely to attract further action. Steady accumulation is both the

safer and the more durable answer.



Businesses can review monitoring and profile services at thereputation.org.

About The Reputation.org The Reputation.org (operated by Aurawave Inc.) is a national brand and crisis

reputation firm that works to remove damaging content, reviews, articles, and records before they become

permanent in search and AI answers, then shapes what people and AI find instead. Services span reputation

management, crisis management, review and content removal, and reputation monitoring for businesses and

high-stakes individuals.
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