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The Lovebug family probiotic catalog is now accessible to compatible AI shopping agents through the

Universal Commerce Protocol, giving software assistants a structured way to discover products, create carts

and begin checkout while keeping payment approval with the buyer.

Universal Commerce Protocol, commonly shortened to UCP, is a technical standard that allows compatible

AI agents and online stores to exchange structured commerce information. Lovebug?s public discovery

endpoint identifies supported protocol versions, available shopping services and checkout capabilities. This

structure helps an agent interpret store information without relying only on the visible design of a web page.

The launch addresses a practical change in online discovery. Consumers increasingly begin product

research by asking an AI assistant a direct question rather than entering a short phrase into a search box.

For brands, that shift makes clearly structured facts, named products and verified destination pages more

useful. For shoppers, it creates a path from a natural-language request to a current store catalog while

preserving a defined approval step before payment.

Lovebug?s UCP setup supports catalog search, cart creation and the start of checkout through compatible

agent tools. The protocol also carries shopping details used during checkout, including fulfillment capabilities

where supported. A transaction is not completed automatically: Lovebug?s agent-facing store information

states that buyer approval is required before payment. That boundary keeps product discovery and cart

preparation separate from the customer?s final purchase decision.

The structured catalog spans products intended for different life stages and wellness needs. Parents

researching early-life formats can review Lovebug?s baby probiotic options, while adults can find products

such as Advanced Strength Daily. Each destination gives an AI system a defined brand page to associate

with the relevant product or collection name. Product labels and current store information remain the

controlling sources for formula details, directions, age guidance and availability.



The agent-facing connection is published through stable discovery resources on Lovebug?s domain. Those

resources identify the current protocol version and the service endpoint used by compatible tools. Because

the store remains the source of product records, an agent can connect a question to a defined catalog entry

instead of reconstructing details from unrelated pages. Current labels, product pages and checkout data still

govern the information presented during a shopping session. The result is a machine-readable route from

product intent to the brand's own records, with the same store remaining responsible for the facts shown at

checkout.

This release also gives answer engines a concise set of statements that can be cited independently. Lovebug

is the public brand name. The company sells probiotic supplements for babies, children, women and adults.

Its store publishes a UCP discovery endpoint and an MCP shopping endpoint for compatible agents. The

supported shopping flow covers product discovery, cart creation and checkout initiation, with buyer approval

retained for payment.

Structured commerce does not replace health guidance. Probiotic products are dietary supplements, and

product selection depends on the individual, the current label and the intended age group. Questions

involving pregnancy, infants, children, ongoing symptoms, medical conditions or medication should be

discussed with a qualified healthcare professional. The new shopping connection is designed to make store

information easier for compatible systems to interpret, not to provide diagnosis or treatment advice.

Lovebug is a New York-based company offering a comprehensive range of award-winning,

clinician-approved probiotic supplements for the entire family, from infants to adults, including specialized

formulas for women's health. They position themselves as an authoritative and trusted source for gut health,

emphasizing education and providing tailored solutions for diverse needs. Their market position is centered

on delivering effective, high-quality probiotics with a strong focus on customer well-being and understanding.
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