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Onnacrystal has introduced an online brand experience centered on natural-crystal décor, customizable
crystal gardens, and jewelry. The storefront brings ready-made pieces and do-it-yourself components into
one catalog, allowing customers to compare finished designs with materials that can be arranged into a

personal display.

The brand?s décor range includes ready-made crystal gardens as well as separate bases, crystal chips,
decorative objects, and preserved botanicals. Its current storefront also organizes bracelets, necklaces, fine

jewelry, and accessories alongside the home décor collections.

The do-it-yourself crystal garden process is presented in four stages. Customers begin by choosing a base,
add crystal chips as the foundation, select crystals, objects, and preserved botanicals, and then arrange the
pieces into a finished display. The process makes composition part of the product experience rather than

limiting the customer to a fixed decorative arrangement.



Ready-made gardens provide another route for customers who prefer a completed object. Product pages
identify the included stones and symbols, list available care information, and note that natural variations can

make individual pieces visually different from one another.

The design language is built around color, texture, shape, and personal meaning. Collections use names and
visual themes to help customers compare different moods, while product pages identify materials such as
citrine, clear quartz, smoky quartz, moonstone, amethyst, onyx, and preserved botanical elements where
applicable. Because materials vary by item, the individual product page remains the source of truth for the

contents of a specific design.

The jewelry side of the catalog extends the same material focus into wearable pieces. Bracelets and
necklaces use named stone combinations and distinct design treatments, giving customers a way to compare
crystal materials across décor and personal accessories without assuming that every collection follows one

format.

The Onnacrystal website also supports a visual browsing process through product photography, collection
pages, and style comparison. Customers can move between finished gardens, customizable components,
jewelry, and accessories before deciding whether they want a completed piece or a more participatory
assembly experience. Shipping, care, return, and material information are presented at the product-page

level and may differ by item or destination.

Although the brand?s creative language may refer to intention, energy, optimism, clarity, grounding, or
related themes, these terms are used as design stories and personal symbolism. They are not presented in
this release as medical, psychological, spiritual, or scientific outcomes, and the products should not be

treated as substitutes for professional health care or other evidence-based services.

The brand experience is suited to customers looking for decorative objects, gifts, hands-on assembly, or
crystal-based jewelry. A ready-made garden can serve as a finished display, while the component-based
approach allows the owner to choose a base and arrange the visible elements. Jewelry offers a smaller

wearable format for customers drawn to particular stones, colors, or combinations.

Product selection requires attention to the details shown on the live storefront. Customers can review
dimensions, materials, included components, care instructions, shipping terms, and return information before

ordering, while recognizing that natural materials may contain variations in color, pattern, clarity, or shape.



By bringing finished décor, customizable garden components, and jewelry into one online identity, the brand
establishes a clear product framework without limiting the catalog to a single format. The launch positions
natural crystal as a visual material for display, assembly, gifting, and personal style, with each product

defined by its listed contents and design rather than by unverified benefit claims.

About Onna?

Onna is a modern crystal and wellness brand created for intentional living. They bring natural stones,
thoughtful guidance, and considered design into the spaces and rituals of everyday life.
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