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Elevate Marketing Solutions, a health and wellness marketing agency specializing in chiropractic marketing,
has published a guide to Local SEO for Health, Wellness &amp; Chiropractic Practices. The guide explains
how the agency approaches local search visibility for clinics that want patients to find them when searching
for care nearby. The guide states that local search visibility depends on several elements working together
over time. Those elements include technical site optimization, Google Business Profile management,
authority building, content strategy, reputation signals, and ongoing local relevance. The agency describes
the work as intended for health and wellness practices operating in competitive local markets, with attention

to credibility as well as visibility.

The initial review covers five areas. Google Business Profile analysis looks at categories, reviews, photos,
posts, contact information, and profile setup. Competitor analysis identifies which practices appear in local
results and what factors may support that visibility. Citation and backlink review checks directory consistency
and the authority of existing links. Content and keyword review looks for gaps in local search language and
opportunities for location-specific pages. Technical site analysis evaluates loading speed, mobile

responsiveness, and structured data.



?Local SEO strategies for a clinic are not a single ranking tactic. They are a set of signals that have to stay
consistent across the profile, the website, and the wider web,? said Dr. Kendall Price, Founder and CEO of
Elevate Marketing Solutions. ?If categories, citations, and on-page language do not match the services

patients are searching for, it can make it harder for a clinic to show up consistently.?

Google Business Profile work is described as continuous. The agency states that profile adjustments are
used to support visibility in local Maps results, profile engagement, and relevance to the services a practice
offers. That work includes category selection, monitoring and responding to reviews, photos, posts, and
contact details. The guide treats the profile as a public record that patients may see before they reach the

practice website.

Local authority building is listed as a separate track. The agency describes it as the use of citations,
backlinks, press releases, and other local signals to support the practice?s online presence. Press releases
are described as content that can support branded search presence and add published references
associated with the practice name and services. Citation development is described as work to keep directory
listings consistent. On-page work covers adjustments to website content so local keywords appear in a
natural context, along with titles, meta descriptions, and URL structure. The agency states that content is
organized around services and locations patients already search for. Local content optimization is listed as an

ongoing item rather than a one-time rewrite.

Reputation is treated as a local trust signal. The guide describes systems intended to help practices request
and collect patient reviews on a regular basis. Review growth is presented as a process, not as a guaranteed
volume. Ranking monitoring is described as daily tracking of positions for selected keywords in the practice?s
service area. Technical optimization is described as ongoing work to resolve site issues that can affect
search engines, including speed and mobile display. Reporting is described as monthly visibility tracking,
documented work logs, and updates on what was changed. The agency states that it prefers measures tied
to visibility, traffic, rankings, and patient-acquisition opportunities over metrics that do not connect to those

outcomes.

The guide also notes some limits. Healthcare search is described as competitive, and the stated aim is
longer-term visibility through repeated optimization rather than short ranking spikes. The agency says the
approach is adjusted to the practice?s services, market competition, search trends, and stated goals, rather

than applied as one checklist for every business.

?A local SEO strategy should be readable to the practice owner. Reporting needs to show what was changed



on the profile, the site, and the citation record, and how those changes relate to visibility,? said Dr. Kendall
Price, Founder and CEO of Elevate Marketing Solutions. ?That record is what allows a clinic to judge whether

the work is tracking the searches patients actually use.?

The same outline applies to chiropractic clinics and related health and wellness practices, including medical
offices and similar care settings. The guide focuses on the public presence patients encounter in Maps and

organic results.

Elevate Marketing Solutions was founded by Dr. Kendall Price, a 2015 graduate of Life University who
previously operated Aurora Chiropractic. He serves as Founder and CEO and has mentored associates who
later opened clinics. He also serves as Vice President of the lllinois Prairie State Chiropractic Association.
The agency describes its work as built for chiropractic and related health and wellness practices, with local
search as one part of how a practice appears when patients look for treatment nearby. The guide brings
together the steps the firm uses when reviewing and maintaining that local presence.
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For more information about Elevate Marketing Solutions, contact the company here:Elevate Marketing
SolutionsDr. Kendall Price(813) 896-2772admin@goelevatemarketing.com16703 Early Riser AveLand O
Lakes, FL 34638

Elevate Marketing Solutions

Elevate Marketing Solutions builds a complete, easy-to-understand framework to bring more patients into your practice.
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