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Minneapolis, Minnesota - October 13, 2026 - 

Evolve with Jeff, a company that helps individuals over the age of 40 turn their life experiences into an online

business, has released educational guidance explaining how a structured sales funnel can replace the

traditional website model and support faster business growth for creators and small business owners.

The guidance addresses a common gap among new online entrepreneurs who build a standard website

without a clear system for turning visitors into customers. According to Evolve with Jeff, many businesses still

operate without a dedicated funnel, leaving potential revenue and engagement unaddressed. The new

material outlines how a focused marketing funnel organizes the customer journey into sequential steps,

automates portions of the sales process, and streamlines the path from first contact to purchase.

The release comes as more adults over 40 explore content creation and digital entrepreneurship as a way to

earn supplemental income and share professional expertise. The Evolve with Jeff - Funnel Marketing

approach frames the funnel not as a replacement for quality content but as the structure that connects



content to measurable results.

Jeff Mork, founder of Evolve with Jeff, said the guidance was developed to remove confusion for people

entering the online space later in life. "Many first-time creators pour energy into a website and then wonder

why it does not generate income," Mork said. "A marketing funnel gives them an order of operations, so each

step has a clear purpose and leads naturally to the next."

The educational material builds on the broader body of instruction the company produces for older creators,

including the Evolve with Jeff - YouTube over 40 program, which guides beginners through creating, growing,

and monetizing a channel based on personal and professional experience. The funnel guidance extends that

work by showing how traffic from platforms such as YouTube and Instagram can be directed into a system

designed to convert interest into revenue.

Mork noted that experience is an asset rather than a limitation for this audience. "People over 40 bring

credibility and perspective that younger creators often lack," Mork said. "The goal is to pair that wisdom with a

simple structure that handles the mechanics of growth."

The company's funnel guidance covers the core stages of the customer journey, from attracting an audience

to guiding that audience toward a clear next action. It emphasizes automating repetitive steps to free up time,

simplifying the experience for both the business owner and the customer, and focusing effort on a defined

path rather than a scattered collection of web pages.

Evolve with Jeff offers instruction across several areas of digital entrepreneurship, including making money

on YouTube, user-generated content creation, building an audience on Instagram, and creating video with

artificial intelligence. Across these areas, the company emphasizes the credibility, perspective, and

experience that older creators bring to digital platforms and encourages them to share that knowledge with a

wider audience. The latest funnel marketing guidance reflects the company's ongoing focus on providing

clear, sequential systems for individuals building an online business later in life.
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