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Press Advantage Suggests Every Business Owner Ask
Al One Question About Their Own Company and Read

the Answer Carefully
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Las Vegas, NV - October 19, 2026 -

Press Advantage, a press release writing and distribution service based in Las Vegas, Nevada, is
encouraging business owners to run a short diagnostic using an artificial intelligence model. The exercise is
simple: ask a language model to describe the business, then read the response closely. According to the
company, the adjectives that come back are not the model's opinion. They are a readback of the language

that a company's media footprint has supplied over time.

The approach reframes a familiar frustration. When an Al model returns a description that feels off, outdated,
or borrowed from a rival, the instinct is to blame the tool. Press Advantage points out that the model is
reflecting what independent sources have published. The words trace directly back to news coverage,
directory entries, and third-party mentions that the model absorbed during training. In effect, the answer is a

mirror held up to the public record.

Press Advantage describes three common outcomes when owners try the test. The first is an accurate

description that aligns with how the company sees itself, which indicates a healthy and current record. The



second is an outdated portrait that references old products, former leadership, or past positioning, suggesting
the published record has not kept pace with the business. The third, and often the most revealing, is a
description built from a competitor's framing, where the model leans on language that rivals have placed into

circulation more effectively.

A vague or heavily hedged answer carries its own meaning. When a model responds with generic phrasing or
declines to commit to specifics, it usually signals a thin underlying record. There simply is not enough
independent, published material for the model to draw a confident picture. That gap, the company notes, is

where competitors with a deeper footprint tend to fill the silence.

"The model is not guessing and it is not judging," said Jeremy Noetzelman, Chief Executive Officer of Press
Advantage. "It is repeating what it was taught, and it was taught by whoever published the most about a given
company. When owners see a description they do not recognize, the real issue is upstream. The sources

need attention, not the software."

The practical takeaway follows from that logic. Arguing with the model accomplishes little, because the model
only reflects its inputs. Changing the answer means changing the sources, which involves publishing
accurate, current, and independently placed material that the next generation of models will read. Press
Advantage positions consistent earned coverage as the mechanism that shapes how a business is later

described.

"Business owners spend a great deal of effort on how they describe themselves,"” Noetzelman added. "Far
fewer pay attention to how everyone else describes them, and that second record is what these systems

actually learn from." Readers can follow further commentary through the Press Advantage LinkedIn page.

Press Advantage is a full-service press release writing and distribution service headquartered in Las Vegas,
Nevada. Founded in 2013, the company writes and distributes news releases for businesses of all sizes, with
content crafted by US-based writers and reviewed by editorial staff prior to distribution across major news
outlets and their affiliates. The company also maintains the Press Advantage brand visibility platform, which
supports press release writing, editorial review, and distribution to news outlets and their affiliates.
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Fully done for you press release distribution from Press Advantage.
Professional press release writers research and write a news story that is distributed to hundreds of news outlets across
the globe, bringing traffic and rankings to your website.

Website: https://pressadvantage.com
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