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RunLocal Marketing Highlights User Experience Trends
Shaping Website Design and Engagement

October 21, 2026

LONGMONT, CO - October 21, 2026 -

RunLocal Marketing, a Longmont, Colorado-based digital marketing agency, has released guidance
examining how modern user experience trends are influencing the way small businesses design and improve
their websites. The agency reports that evolving customer expectations, shifting device usage, and changing

accessibility standards are prompting many small businesses to reconsider how their websites serve visitors.

According to the agency, effective website design extends well beyond visual appeal. A positive experience
depends on creating a site that feels intuitive, accessible, responsive, and useful to its intended audience.
The agency notes that a company's website often serves as the central location where potential customers

evaluate its services, assess its credibility, and decide whether to make contact.

RunLocal Marketing points to several trends currently shaping web design, including mobile-first layouts,
simplified navigation, faster page loading, clear visual hierarchy, accessible design practices, readable

content layouts, and natural calls to action. These elements can reduce visitor frustration, improve usability,



and encourage people to explore a site more thoroughly. The agency emphasizes that strong Website User
Experience should be built around actual customer needs and behaviors rather than visual trends adopted

simply because they are popular.

The agency connects these improvements to meaningful website engagement, which it describes as visitors
exploring relevant pages, interacting with useful content, submitting inquiries, or taking other actions aligned
with a business's goals. RunLocal Marketing cautions that engagement should be evaluated through relevant
visitor behavior and business outcomes rather than assuming any single design feature guarantees better

results.

Valerie Robinson, a spokesperson for RunLocal Marketing, said that websites should continue to evolve
alongside the businesses they represent. "A website is rarely finished, because customer expectations,
devices, and accessibility standards keep changing," Robinson said. "When a business grows, its website
should continue supporting those objectives rather than becoming an outdated representation of what the

company has become."

Robinson added that thoughtful design decisions tend to compound over time. "Small, deliberate
improvements to navigation, loading speed, and clarity often matter more than dramatic visual changes," she
said. "The goal is a site that feels effortless to use, because an effortless experience is what keeps people

reading, exploring, and ultimately reaching out."

The agency recommends that small businesses periodically evaluate their websites as technology and
audience behavior change. Outdated, confusing, or slow websites can create friction in the customer journey,
causing interested visitors to leave before taking action. A well-structured site, by contrast, can support
several marketing objectives at once, including communication of value, search visibility, trust, and the

conversion of visitors into inquiries.

RunLocal Marketing has provided digital marketing services for fifteen years, serving clients throughout the
United States with a particular focus on communities across the Colorado Front Range. The agency offers
website design and development, small business marketing, and organic search optimization, incorporating
search considerations directly into its design process. The company works with small businesses seeking to
strengthen their online presence through practical, audience-focused web design and development.

HitH

For more information about RunLocal Marketing, contact the company here:RunLocal MarketingValerie
Robinson(720) 500-7564info@runlocalmarketing.com357 Main St, #8, Longmont, CO 80501



RunLocal Marketing

RunLocal Marketing helps local businesses grow through strategic SEO, web design, content, and digital marketing.
Based in Longmont, CO, the agency delivers tailored solutions that boost visibility, generate leads, and support
sustainable growth.

Website: https://runlocalmarketing.com/

Email: info@runlocalmarketing.com

Phone: (720) 500-7564




