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Cestari, a kitchen tools company operated entirely by founder Susan MacDowell, has launched a mobile app

that joins its existing presence across a Shopify store, Amazon, Walmart, and a weekly newsletter. The

addition marks the latest expansion for a self-funded operation that MacDowell manages on her own, and it

reflects a deliberate strategy of keeping the business lean while reaching home cooks wherever they shop

and read.

The new app sits alongside the company's established sales channels and its direct publishing effort, giving

Cestari a single operation that spans retail marketplaces, a branded storefront, and a growing subscriber

base. MacDowell has structured the company around a small product line, a lifetime guarantee on every tool,

and direct ownership of its audience rather than reliance on paid advertising.

As a kitchen brand built by a solo founder, Cestari depends on choices that make one-person management

sustainable. A limited catalog reduces the complexity of inventory and fulfillment, while the lifetime guarantee

is intended to encourage repeat purchases and word-of-mouth referrals. Owning the customer relationship

through email remains central to that approach.



"Running everything myself means every decision has to earn its place," said Susan MacDowell, founder of

Cestari. "A smaller product line is easier to stand behind, and the lifetime guarantee is my way of saying each

tool is meant to last. The app is a natural next step because it meets people where they already are."

That relationship runs largely through the Cestari TableTalk newsletter, a free weekly publication aimed at

home cooks that now counts more than 52,000 subscribers. The newsletter delivers recipes, kitchen

techniques, community stories, and product updates, and it serves as the company's primary channel for

communicating with its audience without intermediaries.

MacDowell described the newsletter as the foundation of the business. "Owning the audience through the

Cestari TableTalk newsletter keeps the brand independent," she said. "When readers invite recipes and tips

into their inbox each week, that connection does not depend on an algorithm or an ad budget. It is a direct

line to the home cooks who use these tools."

The multi-channel structure reflects a broader pattern among independent consumer brands that operate

without outside funding. By distributing across marketplaces such as Amazon and Walmart while maintaining

a branded Shopify store, a solo operator can reach shoppers in multiple settings while retaining control of

pricing, warranty service, and customer communication. The mobile app extends that reach to a dedicated

space where customers can browse the catalog and access brand content directly.

Cestari specializes in kitchen tools designed for everyday cooking and food preparation, with a catalog that

spans utensils, knives, cutting boards, baking tools, and gadgets. Every product is backed by a lifetime

guarantee, and customers can register their purchases for warranty protection. The company also maintains

a blog and a news room covering product updates and kitchenware topics. Through its weekly newsletter and

its focus on family-centered cooking, Cestari aims to connect home cooks with durable tools and practical

guidance for the kitchen table.
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For more information about Cestari, contact the company here:CestariSusan

MacDowell1-978-800-1013support@cestarikitchen.comCestari Kitchen451 King StreetLittleton MA 01460

Cestari

Cestari Kitchen provides premiere kitchen products for the home cook. Every Cestari Kitchen tool is backed by a lifetime

guarantee.



Website: http://www.cestarikitchen.com

Email: support@cestarikitchen.com

Phone: 1-978-800-1013


