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ABCI has recently released a free eBook that promises to help aviation MRO (maintenance, repair and

overhaul) businesses to find more customers. The report addresses the unique marketing needs that are

exclusive to aviation MRO service providers. The authors, Paula and John Williams, point out that in order for

a marketing company to be able to properly serve any aviation entity, it is essential that the staff members

first come to understand the unique problems of their specific industry. Paula says,

"Before suggesting a solution for MROs, we need to understand the problem."

Williams points out that while many aviation marketing companies may specialize in this particular industry, it

is clear that they are only interested in selling their own prepackaged solution to a problem without really

learning what is needed. The result is a push to exhibit at a trade show, or purchase ad space in a certain

trade magazine, or even concentrate on search engine optimization.

The problem with these options is that they may not be the best decision for a business at the time. Williams

doesn't say that any of these decisions are wrong in themselves, but that each company is different and that



there may be better options for dealing with specific problems in their particular situation. This is why the

book focuses on understanding the true nature of a marketing problem before proceeding to offer any type of

solution. Any aviation marketing consultant should be happy to invest the time in learning the unique

challenges of the business that needs help.

The e-book includes a discussion on some of those sales and marketing challenges that are specific to the

aviation industry as well as a section on how to develop inbound marketing strategies to attract more people

to their business. It details how to incorporate a stream of wholesale interactions that can peak a potential

client's interest in their service and safely draw them into a more intimate business relationship, naturally

leading them to becoming a long time customer.

She explains that unlike other industries, aviation repair companies have an important role in keeping aircraft

safety. The skills and expertise needed for such an industry need to approach their potential clientele

differently because of it. Therefore, the new eBook is specifically designed to take a closer look at their

current marketing strategy, determine which approaches are working well for them and which ones are not.

And then develop an entirely new game plan moving forward from there.

Previous clients have commented on how well Paula's knowledge and expertise as a marketing consultant

have helped them to expand their businesses. As one client mentions:

"I have seen my business grow into something that my thoughts couldn't even conceive a year ago. The

credibility that her work has given my business is wonderful and I couldn't be happier."

Learning how to master the delicate balances that are needed in the Aviation MRO industry requires not just

marketing knowledge, but it also requires insight and understanding of the industry itself. Many people feel

that Paula William's ebook is the key to getting that kind of understanding.
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ABCI helps aviation companies sell more products and services.  We help charters, brokers, MROs, component

manufacturers, software creators, doctors, lawyers, insurance professionals and others. 
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