EXHIBIT 3: Size of the Advertising Business in FY 2020

Apple Service Revenue (Fiscal Year)

Growth 1Q21 2Q21 3Q21 Total
App Store 969 1,284 1,208 3,461
Total Advertising 823 949 1,834 3,606
Total Advertising Growth 27.8% 30.6% 64.2%

Total Service Growth 24.0% 26.6% 32.9% 27.9%

Revenue 1Q20 2Q20 3Q20 4Q20
Total Advertisting 2,957 3,102 2,856 3,458

FY2020 Total Advertising Revenue 12,374

FY2020 Apple Advertising Revenue 1,974

FY2020 Other Advertising Revenue 400

FY2020 Google's Payments to Apple 10,000

Source: Company report, Bermstein estimates and analysis

Bernstein's Toni Sacconaghi Reports Google Could Pay
$15B to for Apple Default Search Engine Rights
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September 01, 2021 - PRESSADVANTAGE -
Financial analyst Toni Sacconaghi from investment firm Bernstein estimates Google could pay Apple $15
billion to remain the default search provider on the Safari browser. A new investor note by the firm claims

Google's payment to Apple could reach $15 billion in 2021, up from $10 billion last year.

The report stated the following: ?We now estimate that Google?s payments to AAPL to be the default search
engine on iOS were ~$10B in FY 20, higher than our prior published model estimate of $8B. Recent
disclosures in Apple?s public filings as well as a bottom-up analysis of Google?s TAC (traffic acquisition

costs) payments each point us to this figure?

?We now forecast that Google?s payments to Apple might be nearly $15B in FY 21, contribute an amazing

~850 bps to Services growth YoY, and amount to ~9% of company gross profits.

?We see two potential risks to GOOG?s payments to AAPL: (1) regulatory risk, which we believe is real, but



likely years away; we see a potential 4-5% impact to Apple?s gross profits from an adverse ruling; &amp; (2)
that Google chooses to stop paying Apple to be the default search engine altogether, or looks to renegotiate
terms and pay less. We have noted in prior research that GOOG is likely paying to ensure Microsoft doesn?t
outbid it. That said, with payments likely to approach $18 ? $20B in FY 22, it not implausible that Google

could revisit its strategy.?

The increased bid is likely due to increased pressure from Microsoft?s Bing search engine. Google was the
original default search engine of the iPhone when the device was first released in 2007. However, in 2012,

Bing became the default search engine of iOS and macOS. It switched back in 2017.

In 2015 Microsoft and Google signed a pact to set aside their numerous lawsuits. But the companies have
again resumed legal battles. The mounting pressure may force Google?s hand to increase payments to

Apple.

The investment from Google would ensure it remains as the most used search engine in Australia. Safari

accounts for 50.98% of the Mobile Browser Market Share in Australia and 18.58% for desktop devices.

The search engine optimisation (SEQ) industry will likely be unaffected by this change.

?This is probably a good thing for the SEO industry, as Google search volumes on mobile devices will likely
remain the same across Australia,? says SEO consultant Blake Smith. ?Anyone can change the default

browser on their device, but many will just use what is the default setting.?

Sacconaghi did note that regulatory risks, which may force Apple to remove Google as a default search
engine, may be a risk for both companies.
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