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Charnwood, England - Matt G Tarrant, a digital marketer based in Charnwood, England, wants to warn

chiropractors that after auditing hundreds of social profiles and websites of chiropractors and their offices, he

noticed a negative trend that suggests online marketing systems for the industry might be working less

effectively than expected and as they should. Matt Tarrant notes that it is good that the marketing being used

for the chiropractic industry are mostly free from hype but also are a bit bland. Thus, what is needed is a new

marketing system for chiropractors , which is why he is recommending the Hyper-Local Heart-Centered

Chiropractic Patient Acquisition system, which was discussed in his recent press release at

https://www.pressadvantage.com/story/51765-matt-g-tarrant-looking-for-5-beta-testers-for-new-chiro-marketi

ng-system.

Matt Tarrant says, ?Many are written in ?doctor speak? which is great if you want to attract doctors, less so

for attracting new patients. Fortunately, there is a new way to attract them by telling stories of hope and

transformation that I learned from other caring professionals. This has all been wrapped up into a new

Chiropractic Patient Acquisition System and I?m looking for a handful of beta-tester. It may not interest you



but if you want five new patients in exchange for 3-4 referrals and active participation in a case study, text

?DC24? to (857) 776-3443 for more information. I promise no spam, no hype and there?s no obligation.?

The new Heart-Centered Hyper-Local Chiropractic Patient Acquisition system is a brand new approach for

chiropractors to show their love for people who are suffering so much pain that the quality of their lives have

been affected. This story is based on a chiropractic office?s best patients? ?stories of hope and

transformation,? or how their patients who have been suffering from pain were able to get their lives back

after getting treated.

The impact of the storytelling is that the people who get to listen to these stories will develop more trust in the

chiropractic office, which enables chiropractors to create that vital link with people, who will later on become

their patients. With people developing their trust on the chiropractor, they will allow themselves to be treated

and get healed. And in some way, the chiropractors will also be healing themselves by having their business

thoughts to be connected to their passion of helping people in getting free from the pain and transform their

patients? lives so that they may have a better quality of life.

A number of chiropractors will be chosen to participate in the beta test of the Heart-Centered Hyper-Local

Chiropractic Patient Acquisition system. Each beta tester will not just be given the first chance to try the

marketing program. They will also be given Exclusive Area Access to the zip codes around their office, which

freezes out everyone else. The hyper-local marketing component of the new marketing system requires

identifying closely with their prospects, by building a page for each of the 20, 30, 40, or more hyper-local

communities around the chiropractic office.

Matt Tarrant was then a fellow at the Centre for High Energy Physics (CERN) in Geneva, Switzerland, when

he came in contact with some people working for a small US-based startup company. Later on, he was

convinced to join the company, particularly the company?s first office in Europe, in Germany. But he soon

found out that the company was losing money, so he decided to do something about it and he ultimately

succeeded in making the company gain profit after six months. And the following year, he succeeded in

doubling the projected net profit to about $5.4 million. Later on, when he joined another company, he was

able to demonstrate that he could develop online businesses with average success. Currently, he is focused

on creating profit machines for business owners.

Those who would like to know more about the new marketing system for chiropractors and other related

programs can check out the Matt G Tarrant website, or contact him through the telephone or via email. They

can also visit the LinkedIn page of Matt G Tarrant at https://www.linkedin.com/in/matttarrant/.
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