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Plastic surgery digital marketing is the art of using online tools and strategies to attract clients who are
interested in cosmetic procedures, according to Doctor Marketing, MD?. Plastic surgeons and cosmetic
professionals find themselves at a unique crossroads. The quest to enhance online visibility and attract more
patients is more pivotal than ever. Google rankings play a crucial role in determining who gets noticed and
who doesn't. Dominating page one of Google rankings is the only way to ensure growth of a multi-million

dollar medical practice.
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?Doctors should fully understand the importance of Google rankings and why they are so crucial. When
potential patients search for plastic surgery services, they typically start with Google. The higher a practice
ranks, the more likely new patients will find you. It's not just about being seen, it's about being seen first. High
rankings instill a sense of trust and credibility, key factors in a patient's decision-making process,? said Marty
Stewart, Chief Marketing Officer (CMO) of Doctor Marketing, MD?.



Doctor Marketing, MD? is a plastic surgery digital marketing agency that helps Medical Professionals and
Healthcare Providers get more patients through strategically written content ranking on Page #1 of Google for

as many relevant keywords as possible.

The journey to the top of Google's rankings begins with a robust online presence. This includes a
professionally designed, user-friendly website that reflects the quality and aesthetics of a medical practice.
The plastic surgery website should be informative, showcasing cosmetic services, before-and-after galleries,

patient testimonials, and professional credentials.

Search Engine Optimization (SEO) is the backbone of digital marketing. It involves optimizing the clinic?s
website and its content to rank higher in search engine results. This includes using relevant keywords,
creating quality content, and ensuring the site is mobile-friendly and loads quickly. Remember, Google favors
websites that provide value to users, so focus on creating content that answers potential patients' questions

and concerns.

For local SEO, Google My Business (GMB) is an invaluable asset. By optimizing the practice?s GMB profile
with accurate and detailed information about the doctor and the practice, chances are greatly increased for
appearing in local search results and Google Maps. Encourage satisfied patients to leave positive reviews on

the doctor?s GMB listing, as these can greatly influence other new prospective patients.

Content marketing is about creating and sharing valuable content to attract and retain a clearly defined
audience. For plastic surgeons, this could include writing medical blog posts about different procedures, the
latest trends in cosmetic surgery, and patient care tips. By providing informative and engaging content, the
doctor or surgeon positions themself as an authority in their field, which is key to gaining patient trust and

improving Google rankings.

Content should then be sent through social media channels, linking back to the original article or blog post on
the clinic?s website. This is a powerful tool for plastic surgeons that many often skip. Platforms like Twitter,
Linkedin, Instagram and Facebook are not just for sharing before-and-after photos; they're avenues to
connect with potential patients, showcase expertise, and build a community. Regularly posting engaging

content, responding to comments, and sharing patient success stories can significantly boost online visibility.

Online reputation management is a crucial aspect of digital marketing, especially for medical professionals in
the field of plastic surgery. A significant number of potential patients turn to the internet to research before
selecting a healthcare provider. This is where online reviews and ratings come into play, serving as a digital

form of word-of-mouth recommendation.

Positive reviews and high ratings do more than just enhance a practice's visibility in Google rankings; they



also instill confidence and trust in potential patients. Patients often share their experiences, both positive and
negative, on various platforms such as RealSelf.com, Google, Yelp, Healthgrades, and other social media
sites. These reviews are then seen by others who are considering the same services, impacting their

decision-making process significantly.

A plastic surgery practice with many positive reviews is perceived as trustworthy and reliable, thus attracting
more patients. On the other hand, negative reviews, if not managed properly, can deter potential patients.
Effective online reputation management involves actively monitoring these platforms for patient feedback,
responding to reviews in a professional manner, and encouraging satisfied patients to leave positive

comments.

It's not just about mitigating the effects of negative reviews but also about showcasing patient satisfaction and
guality care. By maintaining a positive online reputation, plastic surgeons can significantly influence their

practice?s growth and patient trust, reinforcing their standing in both the digital and medical communities.

Consider partnering with a professional digital marketing agency such as Doctor Marketing, MD? that
specializes in plastic surgery practices. They can provide the expertise and resources needed to effectively
manage a doctor?s online presence, from SEO and content creation to social media management and

marketing campaigns.

Dominating Google rankings in the plastic surgery digital marketing space requires a multi-faceted approach.
By focusing on SEO, leveraging social media, engaging in content marketing, and managing online
reputation, significantly enhances a medical practice?s online visibility. As these strategies are implemented
consistently and executed daily, not only will there be an increase in Google rankings but also in the revenue
and growth of a multi-million dollar medical practice.
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Doctor Marketing, MD? helps Medical Professionals + Healthcare Providers get more patients. Strategic writing,
high-ranking Google content, increased visibility online. Healthcare marketing is optimized to work better, faster, and
with less effort.
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