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B.D. Killen Music Group has announced a sizable development with the launch of their innovative gamified

music distribution strategy. Those interested can learn more at this link:

https://finance.yahoo.com/news/b-d-killen-unveils-gamified-221500437.html. This moment marks a fresh take

on the ways we engage with music, blending interactive features that get users involved in both creating and

enjoying music.

B.D.K.M.G. founder, Ben Kilen is taking bold strides to change how we interact with music, but he doesn't

claim sole-responsibility for the idea. "I have to give credit where credit's due! I'm not sure you could really

call it a cross-genre collab, but I was inspired on this journey of innovation, among others, by DIY legends like

Curtiss King, who is one of the first artists I'd ever encountered who was actually innovating and

expierimenting with new and progressive ways of distributing music in these dark times for the industry we all

love." Apart from pioneering this innovative new type of "gamified" music distribution strategy, following in the

footsteps of new-media music-industry leaders like King (notable not only for his music, but also for the new

media empire he's building AKA: Curtiss King TV on YouTube) Ben Killen also runs CowgirlRadio.com, an

online country radio station aimed at showcasing and amplifying the talent and voices of women in music.

This shows his dedication to challenging the status quo in the music industry. He expressed his excitement

about this new project, saying, "We are excited to introduce a strategy that seamlessly fuses

modern-technology with music. This is a new music distribution strategy that any artist can leverage. Our goal

is to provide users with not only a new song, but an experience that allows for their own involvement and

exploration."

This effort by B.D. Killen Music Group shows their commitment to breaking new ground in the music world,

and building a one-stop shop, both for artists and all industry actors, serving as a connector between artists



and fans through innovative solutions.

B.D. Killen Music Group also wants to give both new and known artists a chance to shine and interact with a

wider audience. They're always on the hunt for new ways to expand the reach of music in different and

exciting ways.

Looking ahead, Ben Killen has a strong vision for the future. He talks about how this is truly a special moment

where technology helps music go beyond the usual limits. "We are at a pivotal moment where technology

allows us to extend music's reach and impact beyond traditional barriers," Killen explains. "Our objective is to

empower artists to profit from their craft, while offering memorable experiences to listeners."

This approach isn't just for musicians or fans; it's also for anyone who wants to dive deeper into music without

the usual limits. By adding interactive game-like elements to the normal fan experience, B.D. Killen Music

Group wants to change ordinary listening and music discovery into a fun and engaging experience.

To follow Ben Killen and his projects, listeners can interact with Ben Killen's Instagram page. This launch of

B.D. Killen Music Group's newest innovation marks a shift in how we experience music, seeking not just to

entertain but to offer something interactive and new. Their new approach is a major move toward broader

goals, highlighting their commitment to thinking-ahead and bringing new and innovative strategies to life.

With this rollout, B.D. Killen Music Group seeks to show how an innovative apprach to tech can change our

musical experiences. Staying focused on innovation has always been part of their journey, providing fresh

ways to feel music's impact.

Announcing this gamified release strategy highlights B.D. Killen Music Group's committment to leveraging

creative ideas and ongoing progress in the music field. They're creating experiences that allow both artists

and fans to connect deeply, keeping them at the cutting edge of music and technology. As their story unfolds,

it showcases a dedication not just to making music but to reshaping how we experience it.

As B.D. Killen Music Group keeps pushing the boundaries and connecting with people, they show how

musical interaction is changing today. By offering a multitude of experiences that combine discovery with

engagement, they play an outsized role in changing how people listen to and enjoy music.

To learn more about Curtiss King, check him out on Bandcamp or on his self-built D.I.Y. storefront, at:

https://www.CurtissKing.com.
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B.D. Killen Music Group

B.D.K.M.G. a dynamic Music Label and Live Entertainment powerhouse. Broadcasting cutting-edge sounds live

around-the-clock. Hosting electrifying events, and shaping the future of live music experiences worldwide.

Website:

https://www.benkillen.com/2024/03/08/breaking-the-mold-launching-an-online-country-radio-station-to-honor-women

Email: ben@killenmusicgroup.com

Phone: 6467895933


