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In a compelling new editorial published today, Australian Business Weekly is sounding the alarm for business

leaders across the nation: in 2025, growth hinges not only on innovation and infrastructure but also on how

companies empower their people, serve their users, and understand their markets. The piece, titled

?Empowering Growth: Why Ownership, Mobile UX, and Market Insight Are Non-Negotiable in 2025,? is now

live.

The editorial takes a sharply focused look at three foundational imperatives?employee ownership, mobile

user experience (UX), and ongoing market research?and argues that together, these strategies form a

growth ecosystem businesses can no longer afford to ignore.

?Business success is no longer just about product features or pricing models,? the editorial states. ?It?s

about how effectively a company empowers action?among both its employees and customers.?

Drawing on recent insights from industry leaders such as David Case, President of Advastar, the article

underscores how employee ownership begins with clarity. ?The biggest obstacle preventing employees from



taking ownership of their development is a lack of clarity around what options exist,? says Case. This

sentiment is reinforced by data from Gallup, which shows that organizations with engaged employees

outperform competitors by 21% in profitability.

Australian Business Weekly explores how tools like individual learning plans and internal career pathways

are not simply HR formalities, but growth multipliers. The editorial encourages companies to treat talent

development as a strategic asset rather than a discretionary expense.

Mobile usability is another key focus of the piece, with mobile traffic now accounting for more than 60% of

global website visits. Drawing from Google?s own findings?53% of users will abandon a site that takes longer

than three seconds to load?the editorial spotlights the tangible consequences of neglecting mobile UX.

Bernadette Galang, SEO Strategist at Trek Marketing, is quoted emphasizing the impact of mobile-first

strategies. ?We focused on reducing load times by compressing images, minimizing code, and limiting

redirects. This alone made a noticeable difference in bounce rates and rankings,? she says.

For Australian businesses facing increased competition in digital marketplaces, the takeaway is simple: a

lagging mobile site is not just a missed opportunity?it?s a liability.

Market research is often relegated to the background in strategic planning, but Australian Business Weekly

brings it back to the forefront, especially in an environment defined by fleeting attention spans and tighter

marketing budgets.

The editorial cites Joe Spisak, CEO of Fulfill.com, who shares how developing industry-specific buyer

personas helped his company gain clarity and traction. ?Understanding your target audience is the

cornerstone of any successful sales strategy,? Spisak explains.

The article further highlights findings from HubSpot, which show that companies conducting regular audience

research are 466% more likely to report success in content marketing?a staggering statistic that reframes

research not as a cost center, but as a performance driver.

What makes this editorial more than a series of insights is its argument for integration. Employee

empowerment, mobile UX, and market intelligence are presented not as isolated tactics but as

interconnected levers of growth.

?When aligned,? the piece concludes, ?these three principles create an ecosystem where momentum

becomes self-sustaining. Empowerment. Experience. Insight. When those three align, growth follows.?



The editorial ends with a practical call to action for business leaders: evaluate internal training clarity, audit

mobile performance, and unify sales and marketing around real audience needs.

About Australian Business Weekly

Australian Business Weekly is a leading business publication focused on delivering actionable insights,

thought leadership, and strategic advice to enterprises across Australia. With a growing digital audience, the

publication champions forward-thinking ideas and practical innovation across sectors.
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