DataMasters Unveils New Auto Database Mailing Lists
to Help Businesses Target Vehicle Owners by Make,
Model, and Zip Code
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FLOWER MOUND, TX - June 02, 2025 -

DataMasters has officially launched its enhanced DataMasters auto database mailing lists. This powerful
solution allows businesses to precisely target vehicle owners by make, model, year, fuel type, and ZIP code.
Designed for marketers who demand accuracy and customization, this advanced tool delivers access to
verified, high-quality data for more effective outreach across multiple channels. Whether the goal is to reach
owners of electric vehicles in a specific neighbourhood or identify individuals with expiring leases, businesses

now have a way to act with greater focus and confidence.

As a leading nationwide consumer and business mailing list provider, DataMasters developed this new
offering in response to an increased demand for hyper-personalized automobile owner marketing strategies.
The auto database mailing lists have been built with flexibility and scale, supporting local and national
campaigns with equal precision. Industries such as automotive repair, dealerships, warranty providers,
insurance carriers, and parts distributors can now deploy data-driven campaigns that align perfectly with each

stage of the vehicle ownership lifecycle.



?0ur clients needed more than just access to names?they wanted precision, customization, and compliance,
all in one solution,? said David Rickenbacher, CEO of DataMasters. ?We listened to their feedback and
developed an auto owner database that allows them to target the right drivers at the right time with
messaging that resonates. Whether a campaign is built around fuel type, model year, or lease status, we now

offer the data that turns ideas into results.?

The auto database integrates proprietary and public data sources and is subjected to a multi-layered
verification process that includes internal checks and third-party audits. This ensures accuracy and
compliance with today?s evolving regulatory standards. The database is also designed to be
campaign-ready, offering optional enhancements like email addresses and phone numbers and rich
consumer demographic overlays such as income range, age, homeowner status, and lifestyle preferences.
These attributes allow businesses to develop creative strategies across direct mail, email, telemarketing, and

digital ad platforms.

Rickenbacher emphasized that compliance is more than a feature?a fundamental design principle.
?Marketers need more than just data?they need data they can trust. Our system includes protections like Do
Not Call suppression, opt-out handling, and audit-friendly protocols. We don?t just offer reach; we offer

responsible reach.?

Businesses across various industries already use the platform to power more innovative campaigns.
Extended warranty providers are contacting owners nearing the end of manufacturer coverage. Repair shops
are zeroing in on ageing vehicles that need ongoing service. Insurance companies are building campaigns
around specific models or driver behaviours. Even companies outside the auto industry?such as banks, fleet
operators, roadside assistance programs, and towing services?find value in vehicle-based targeting that

aligns with their services.

?This product wasn?t created in isolation?it was designed through collaboration,? Rickenbacher added.
?Clients asked for ZIP code targeting, fuel type filters, and lease expiration data. We took all that and

engineered a solution combining depth with ease of use.?

Another powerful benefit of the system is its ability to enhance internal customer data. Businesses can
append vehicle attributes to existing CRM records, helping them segment audiences more effectively,
reactivate lapsed leads, and cross-sell products or services in a highly relevant way. As personalization
becomes a competitive necessity, this data-driven approach can be the difference between campaign

success and failure.



With the rapid evolution of the automotive industry?including the rise of electric vehicles, connected car
technology, and alternative mobility models?marketers must stay ahead of changing consumer behaviours.
DataMasters? enhanced auto mailing lists give businesses the agility to pivot their strategies in real-time,

backed by reliable and compliant data.

?From hyperlocal promotions to nationwide rollouts, every campaign starts with knowing your audience,?
concluded Rickenbacher. ?These enhanced mailing lists enable smarter marketing?from the first impression

to the final conversion.?

Businesses looking to improve marketing ROI, reduce waste, and increase outreach precision are
encouraged to explore the benefits of the auto database mailing lists with Datamasters by visiting their
website at https://www.datamasters.org/mailing-lists/auto-database-mailing-lists/.
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For more information about Datamasters, contact the company here:DatamastersDavid Rickenbacher(469)
549-1800sales@datamasters.orgDataMasters5810 Long Prairie Rd # 700-178, Flower Mound, TX
75028(469) 549-1800

Datamasters

Datamasters is a direct marketing agency that provides a wide range of direct response marketing products and

services to businesses engaged in ?business to consumer? and ?business to business? sales and marketing.

Website: https://datamasters.org/
Email: sales@datamasters.org

Phone: (469) 549-1800
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