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Voiso, the Al-powered contact center platform for modern sales and support teams, is emphasizing the
critical role of diversified messaging strategies in B2B sales success. As buying groups grow more complex
and decision-makers become more specialized, Voiso?s tools are helping companies deliver more relevant

communication at every stage of the buyer journey.

In today?s B2B environment, where businessenterprise decisions involve multiple stakeholders across
departments and levels, messaging has become more than a sales asset, ?it?s a strategic differentiator.
Research from Gartner indicates that between six and ten people are typically involved in each B2B buying
decision, each with their own research, priorities, and internal narratives. Failing to personalize outreach to

these distinct perspectives not only weakens engagement, it risks losing the opportunity altogether.

?Sales teams today aren?t pitching a single person,? said Martin Al Bakri, Sales Director at Voiso. ?They?re

entering a layered, asynchronous conversation with an entire organization. Each stakeholder is hearing



something different. If your message doesn?t reflect that, you?re speaking into the void.?

According to Al Bakri, the most successful sales organizations are those that recognize this complexity and
structure their outreach accordingly. A diversified messaging map, ?one that adapts per role, vertical,

challenge, and timing, is emerging as the new standard for high-performing teams.

Voiso?s platform is built to help sales teams do just that. Through tools like Al Speech Analytics, real-time
conversation summaries, and campaign-specific tagging, Voiso gives reps the ability to personalize outreach
at scale. Sales teams can analyze what messages are resonating with specific personas across different
industries, refine their talk tracks in real time, and improve the speed at which feedback loops influence

outbound strategy.

Recent customer stories illustrate the impact. RideNow, a leading car sharing dealership network, leveraged
Voiso?s Al-powered summaries and live dashboards to adapt outreach strategies to different buyer profiles
and regional contexts. The result was a measurable reduction in acquisition costs and a significant
improvement in agent productivity. Similarly, a property group with international operations used Voiso to
tailor communications to real estate agents, developers, and executive stakeholders, improving qualification

speed and overall win rates.

?The companies seeing the best outcomes are the ones who stop guessing and start listening,? added Al
Bakri. ?They don?t treat messaging as a fixed asset. They treat it like a living system, always learning,

adjusting, and aligning with the people they?re trying to reach.?

The need for diversified messaging becomes even more pronounced in uncertain economic conditions,
where buyers are more cautious and differentiation is harder to achieve. By equipping teams with tools that
capture real objections, uncover role-specific concerns, and track messaging effectiveness, Voiso empowers

sellers to engage in more meaningful, relevant, and timely conversations.

For Voiso, the future of B2B sales lies in message orchestration, ensuring that SDRs, AEs, marketers, and
product leaders are not only aligned on what to say but when, how, and to whom to say it. As automation
becomes more prevalent, Voiso believes that clarity, human connection, and adaptability will define the next

era of sales growth.

?Relevance is the new competitive edge,? said Al Bakri. ?And the best teams are those who know how to

speak to every stakeholder, not just the one who picks up the phone.?

About Voiso

Voiso is a global leader in Al-powered contact center software. Designed for sales and support teams,



Voiso?s platform enables omnichannel outreach, Al speech analytics, real-time dashboards, predictive
dialers, and advanced call routing?all built to streamline workflows and drive customer engagement at scale.

Learn more at www.voiso.com.
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