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Dallas, Texas - August 29, 2025 - PRESSADVANTAGE -

The Lawyer Marketers, a visibility-focused marketing agency serving attorneys and law firms, is featured on
Lex Wire for the official launch of its new Google Business Profile optimization and management service
tailored specifically for legal professionals. This development marks a strategic response to the increasing
impact of Al-powered search engines and local discovery platforms in influencing how prospective clients find

and evaluate law firms.

As consumer search behavior continues to evolve, legal service inquiries are shifting from simple keyword
searches to complex, voice-enabled and Al-generated questions. Tools such as Google?s Search Generative
Experience, Bing Copilot, and conversational platforms like ChatGPT now play an active role in filtering,
selecting, and citing law firm listings based on structured content and verified local presence. For attorneys,
maintaining a current, consistent, and well-structured Google Business Profile is no longer a matter of

convenience?it is now central to digital visibility and trust in the legal marketplace.



The new offering from The Lawyer Marketers is designed to help attorneys address this challenge by turning
passive Google listings into active, structured visibility assets. The service provides law firms with profile
verification, optimized business categorization, jurisdiction-specific keyword integration, ethical
review-building strategy, and ongoing content management. It also includes citation monitoring and monthly

performance tracking to ensure long-term visibility and alignment with evolving search engine standards.

According to legal strategist and Lex Wire Journal founder Jeff Howell Esq., who serves as an advisor to The
Lawyer Marketers, the launch responds to a gap he has observed across hundreds of law firm profiles. Many
attorneys, even those with strong reputations and client results, are currently underrepresented or entirely
invisible in Al-generated search results due to poor profile structure or neglect of local listings. Howell
emphasized the urgency of modernizing this aspect of law firm marketing, particularly for attorneys working in
areas such as personal injury, family law, criminal defense, and immigration, where search relevance is often

tied directly to local authority and proximity-based decision-making.

Howell noted that platforms like Google Maps and the Google Business Profile dashboard have shifted from
being simple business directories to acting as structured data engines that feed into Al models. When
prospective clients ask questions such as ?Who is the best DUI attorney near me?? or ?How do | get help
with a car accident case in Houston?? the Al tools delivering those answers frequently draw from GBP
metadata, such as reviews, categories, location data, and recent posts to determine which firms to cite and

display.

He explained that when a profile is incomplete, outdated, or inconsistent across directories, it erodes the
firm?s perceived trustworthiness?not only in the eyes of potential clients, but also in the algorithms tasked
with selecting reliable legal sources. For that reason, The Lawyer Marketers has built this service around a
new understanding of what it means to be visible in 2025. It is not just about appearing in a list of ten search
results, but about being considered worthy of citation by machines that summarize and recommend legal

options to users with no further context.

Law firms enrolled in the program begin with a complimentary profile audit to assess structural gaps and
citation inconsistencies. The Lawyer Marketers then apply a tailored strategy to enhance each firm's GBP,
aligning it with local search behaviors, legal industry standards, and Al parsing models. Review generation,
an area of increasing importance, is addressed through transparent and ethical outreach mechanisms. In
addition, profiles are monitored weekly to ensure they remain active and visible to search engines and
emerging Al interfaces. Attorneys also receive monthly reports summarizing profile performance metrics such

as call volume, direction requests, and engagement rates.

The service also supports broader strategic objectives, including Answer Engine Optimization (AEO), a

discipline that addresses how Al systems prioritize which entities to mention and which answers to generate.



GBP management complements other visibility initiatives such as publishing structured legal content,
acquiring citations through press coverage, and participating in bar association media strategies. According
to Howell, the firms that take advantage of GBP optimization now will position themselves to be not only more
visible in today?s search results but also more trusted as the digital infrastructure of legal marketing

continues to evolve.

The feature on Lex Wire reflects a recognition that law firm marketing is entering a new era, one where
visibility is earned through clarity, structure, and consistency across all digital properties. The Lawyer
Marketers aims to support attorneys through this transition by providing not just tools, but strategy and
stewardship to ensure their professional authority is accurately represented in the local and Al-driven layers

of search.

To request a free Google Business Profile audit or learn more about the service, attorneys may visit

thelawyermarketers.com.

The Lawyer Marketers is a legal marketing firm focused on helping attorneys and law firms build digital
authority and client trust through structured visibility strategies. With an emphasis on local optimization,
answer engine recognition, and Al-era content alignment, the agency equips its clients with the tools and
insights necessary to stay competitive in a changing legal search environment. By integrating profile
optimization, citation development, and content structuring into a cohesive visibility stack, The Lawyer
Marketers enables attorneys to become trusted sources in both human and machine-driven discovery
systems.
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