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VANCOUVER, WA - November 05, 2025 - 

Genius Marketing Co., formerly known as Plant Powered Marketing, has completed a full rebrand to align

with its national sister company, Spray Foam Genius Marketing. The change reflects the agency's expansion

from its original focus on specialized businesses to a full-service marketing partner for local and regional

service-based companies throughout Washington.

Founded in 2015 by Spencer Hart in Vancouver, the agency began by serving niche businesses before

expanding to work with home service contractors and other service-based industries. It offers services to help

businesses improve local visibility. The recent rebrand aligns the agency with its national sister brand, Spray

Foam Genius Marketing, which provides SEO and lead generation for spray foam insulation contractors

across the U.S. and Canada. Both now share unified branding, marketing systems, analytics platforms, and

client management processes built over years of serving specialized markets.

"Rebranding to Genius Marketing reflects how our work has evolved over the years," said Spencer Hart,



Founder and CEO of Genius Marketing Co. in Vancouver, WA. "This change aligns our local expertise with

the systems we've built nationally, helping more local businesses gain measurable results through

data-backed marketing. Our client base has shifted significantly since 2015, and the new name better

represents the work we do today."

According to a 2024 study by BrightLocal, 98 percent of consumers used the internet to find information

about local businesses in the past year, with 87 percent of consumers reading online reviews for local

businesses. The same research indicates that 76 percent of consumers who search for something nearby on

their smartphone visit a related business within a day. These trends have increased demand for localized

marketing strategies among service-based businesses competing in specific geographic markets.

Data from the Local Search Association shows that local search advertising spending in the United States

reached billions in 2024, representing a 15.3 percent increase from the previous year. The growth reflects

increased investment by small and medium-sized businesses in geographically targeted marketing

campaigns designed to capture customers within specific service areas.

Modern digital marketing agencies increasingly rely on analytics tools and reporting systems to demonstrate

campaign effectiveness to clients. Monthly performance dashboards that track organic search rankings,

website traffic sources, lead generation metrics, and return on advertising spend have become standard

practice in the industry. These measurement systems allow service-based businesses to evaluate marketing

investments based on quantifiable outcomes rather than subjective assessments.

The agency's approach focuses on niche-specific SEO strategies tailored to individual industries rather than

general marketing tactics. Research published in the Journal of Interactive Marketing found that businesses

using localized, industry-specific SEO strategies experienced 47 percent higher conversion rates compared

to those using broad-based optimization approaches. The study attributed this difference to improved

relevance between search queries and business offerings in geographically constrained markets.

Many digital marketing marketing agencies mark significant rebrand initiatives by offering introductory

services or complimentary consultations to attract new clients and demonstrate revised capabilities. These

promotional periods typically include assessments of current search engine rankings, website performance

metrics, Google Business Profile optimization, and competitive positioning within local markets.

Service-based businesses increasingly operate through hybrid models that combine local physical presence

with remote service delivery capabilities. This approach allows agencies to serve clients across broader

geographic areas while maintaining roots in their original markets. Digital marketing work, which relies

primarily on online tools and communication platforms, has proven particularly adaptable to remote delivery

models.



Industry data suggests that service-based businesses with optimized local search presence receive an

average of 70 percent of their new customer inquiries through online channels, according to research from

Service Direct. The same study found that businesses appearing in the top three Google search results for

local service queries receive 75 percent of all clicks, while those appearing on the second page receive less

than 1 percent of total traffic.

A 2024 survey by Constant Contact found that 58 percent of small businesses identify digital marketing as

their primary customer acquisition method, compared to 41 percent in 2020. The shift has increased

competition for search engine visibility, particularly in service categories with multiple providers serving the

same geographic area.

###

For more information about Genius Marketing, contact the company here:Genius MarketingSpencer

Hart(360) 519-5100info@geniusmarketingco.com13215 SE Mill Plain Blvd, Vancouver, WA 98684, United

States

Genius Marketing

Genius Marketing helps local businesses in Vancouver, WA and surrounding areas to increase visibility, attract more

customers, and strengthen their online presence

Website: https://geniusmarketingco.com/

Email: info@geniusmarketingco.com

Phone: (360) 519-5100


