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Local Marketing Plus SEO for plumbers continues to support digital transformation across North America by
assisting plumbers, electricians, landscapers, and home service businesses in enhancing their online
presence and operational efficiency through Al-powered marketing and automation tools. Founded and led by
Jo Ann McLellan, the Kelowna-based firm provides tailored digital marketing solutions adapted to competitive

local markets.

The plumbing industry in North America remains steadily growing. Financial data from IBISWorld projects
U.S. plumbing industry revenue at approximately $169.8 billion in 2025, with a five-year compound annual
growth rate near 3.2%. Employment in plumbing-related occupations is forecast to increase 6% through
2033, per the U.S. Bureau of Labor Statistics, outpacing the national average. Demand drivers include new
construction, infrastructure projects, and maintenance needs. Additionally, growing adoption of smart home

technologies and water-efficiency regulations are shaping the plumbing services landscape.

Al-powered systems facilitate the automation of administrative tasks such as appointment scheduling,

confirmations, and reputation management, allowing businesses to allocate more resources to service



delivery. Local SEO strategies using Al analyze market trends, local demand fluctuations, and consumer

behavior to optimize online visibility at relevant decision-making times.

According to recent data from Think with Google, 76% of Canadian consumers conducting local smartphone
searches visit a business within 24 hours, while 28% make purchases in that timeframe. BrightLocal?s 2025
Consumer Review Survey highlights that companies with optimized Google Business Profiles see a 70%
increase in visits and 50% higher conversion rates. Similarly, the SOCi Consumer Behavior Index reports that
80% of U.S. consumers perform local business searches weekly. These figures underscore the increasing

importance of Al-optimized local search capabilities.

An Al Voice Assistant, designed specifically for plumbing and heating companies, is now available. Integrated
with websites, the tool offers continuous customer support by answering service questions and assisting with

online appointment bookings at any time of day.

Stanford University?s 2025 Al Index Report notes that over 8 billion Al voice assistant devices are active

worldwide, reflecting widespread adoption and growing user comfort with conversational Al technologies.

The assistant aims to improve website accessibility and handle routine inquiries and appointments outside
office hours. It works alongside live customer service teams as an additional channel to supplement customer

engagement.

The Al Voice Assistant has been installed at Bees Knees Plumbing and Heating in Vernon, BC. Since
implementation alongside a comprehensive website redesign, the company has observed an upward trend in
daily inquiries, online bookings, and phone calls over a six-month period. Owner Kevin Ukkonen describes
these outcomes as positive based on internal tracking and regular communication with Local Marketing Plus

SEO, which facilitated ongoing adjustments.

Local Marketing Plus SEO adheres to relevant data privacy regulations and practices responsible Al ethics.
The company implements measures to protect user data collected through Al-driven tools and ensures
transparency regarding Al use in customer interactions. Users interacting with Al assistants are informed
about data handling policies, and systems are designed to operate within ethical guidelines promoting

fairness and security.

Ongoing development includes enhanced predictive analytics for service demand forecasting and more

sophisticated marketing automation tailored to plumbers and heating service providers.

Data and statistics referenced in this release are sourced from publicly available industry reports, government

databases, and academic research including IBISWorld, U.S. Bureau of Labor Statistics, Think with Google,



BrightLocal, SOCi, and Stanford University?s Al Index Report, reflecting the most current market insights as
of 2025
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For more information about Local Marketing Plus SEO, contact the company here:Local Marketing Plus
SEOJo Ann McLellan1-800-330-5883info@localmarketingplus.caAddress: 347 Leon Ave #210, Kelowna, BC
V1Y 8C7

Local Marketing Plus SEO

Local Marketing Plus is a Kelowna-based digital marketing consultancy specializing in local SEO strategies for trades
and service-based businesses across North America. The firm focuses on leveraging emerging technologies and voice
search optimization.

Website: https://localmarketingplus.ca/
Email: info@localmarketingplus.ca

Phone: 1-800-330-5883
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