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Funnel Force, LLC, a Harrisonburg-based marketing and advertising agency, today announced the release of

its 2025 Social Media Trends Report, providing Shenandoah Valley businesses with data-driven insights for

building stronger digital presence and maximizing return on investment in the evolving social media

landscape.

The comprehensive report addresses critical shifts in social media marketing, including the dominance of

short-form video content, the essential balance between organic content and paid advertising, and the

increasing importance of local-first targeting strategies. The findings come from real campaign data and client

success stories specific to the Shenandoah Valley market. The full report is available at

https://www.funnelforce.co.

"Social media in 2025 is moving faster than most small business owners can keep up with, and the strategies

that worked even 12 months ago may now deliver disappointing results," said Brent Stone, Co-Founder of

Funnel Force. "The strongest social media strategies in 2025 are built on a foundation of organic content first,

then amplified with paid ads. This order matters significantly for businesses looking to grow faster and attract



better leads."

The report identifies five key trends shaping social media success in 2025. Short-form video content on

platforms like Instagram Reels, TikTok, and YouTube Shorts continues to outperform other formats for

engagement. Value-first content that solves problems and answers customer questions is replacing constant

sales pitches. Paid advertising has become essential for reach as organic visibility continues to decline.

Local-first targeting using community-based campaigns and familiar references consistently beats generic

approaches. Data-driven creative decisions are replacing guesswork in campaign development.

A case study featured in the report highlights a local auto dealer that achieved a 37 percent increase in

website leads after implementing Funnel Force's hybrid organic and paid strategy. The approach involved

building a 30-day organic content plan before layering in targeted paid advertising, resulting in lower

cost-per-lead than previous campaigns and higher engagement across all social platforms.

The report emphasizes the critical importance of establishing organic presence before investing in paid

advertising. Businesses that skip organic content development and proceed directly to paid ads risk sending

traffic to profiles that lack the consistent, quality content needed to convert visitors into customers. The guide

provides an organic readiness checklist and action plan specifically tailored for Shenandoah Valley

businesses.

Funnel Force offers customizable social media management packages and strategic consulting services.

Additional resources and case studies are accessible at https://www.funnelforce.co/social-info.

Funnel Force specializes in helping small businesses in the Shenandoah Valley grow through social media

management, digital advertising, and results-driven marketing strategies. The agency's campaigns routinely

outperform national industry benchmarks, delivering measurable ROI for clients across various industries.

Founded by Brent Stone and Glen Martin, the company operates from its Rockingham, Virginia headquarters,

serving businesses throughout the Shenandoah Valley region.

###

For more information about Funnel Force, LLC, contact the company here:Funnel ForceBrent

Stone5407676561info@funnelforce.co4155 Quarles CourtRockingham, VA 22801

Funnel Force, LLC

Funnel Force: The force behind simple, strategic marketing. We help brick-and-mortar businesses grow with CTV, OTT,



geofencing, lead gen, and social media?driven by integrity, excellence, and strategy.
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