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Wanderboat Al, a local discovery platform founded by ex-Bing search scientists, has launched a
comprehensive advertising takeover of the Bay Area Rapid Transit (BART) system throughout San
Francisco. The campaign, running strategically from Thanksgiving through New Year's Day, brings the
company's Al-powered local map and search application to millions of holiday commuters navigating one of

the year's busiest transit seasons.

As daily commuters, tech professionals, and holiday travelers move through high-traffic BART stations and
trains, they are encountering Wanderboat's distinctive yellow advertisements posing familiar, relatable
guestions like "Have the mood, not the place?" "Scrolling forever for one idea?" and "Nowhere feels right to
go?" The campaign directly addresses a common modern urban dilemma?decision fatigue caused by

spending more time endlessly scrolling through fragmented options than actually experiencing the city.

Wanderboat Al is an Al-powered local map designed to help people discover where to eat, drink, and play



based on mood and vibe rather than traditional keyword searches or star ratings. The platform?s proprietary
technology addresses a complex technical challenge: structuring unstructured video data at scale. By
analyzing millions of real-time social media videos from platforms like TikTok and Instagram, Wanderboat?s
Al interprets visual cues, audio ambience, and creator sentiment to surface authentic dining, entertainment,
and activity recommendations. These curated options are then plotted on an intuitive map interface,
effectively transforming fleeting, unstructured social video content into a permanent, searchable, and

actionable database for local exploration.

This distinct approach to next-generation search has built significant trust and business momentum.
Wanderboat is currently serving a rapidly expanding community of more than 2 million users who rely on the
app for local discovery. What distinguishes the platform in the competitive Al landscape is its extensive data
moat, featuring millions of authentic vibe videos. This visual-first approach provides users with immediate
social proof, allowing them to verify the genuine atmosphere of a venue instantly?bridging the gap between

online inspiration and offline action.

Watch: See Wanderboat 2.0 in action: Social + Local + Al Map Search

"When we started Wanderboat, our goal was to help people unplug from digital screens and get out into the
world,” said You Wu, Founder and CEO of Wanderboat Al and a former scientist at Bing specializing in
search relevance. "We saw people getting lost in tabs, reviews, and endless scrolling, often leading to
analysis paralysis. Our Al does the heavy lifting of processing and vetting millions of videos, so you can focus

on the fun part?actually experiencing the city with confidence."

The timing of the BART campaign aligns strategically with the holiday season, a peak period when both
residents and visitors are actively seeking dining and entertainment recommendations. San Francisco and
the broader Bay Area attract millions of domestic and international visitors during the winter holidays, many of
whom rely on public transportation to navigate the region efficiently. For Wanderboat, the BART system
provides direct, high-frequency access to a diverse demographic of urban professionals, students, tourists,

and potential investors who represent the core of the region?s innovation ecosystem.

Wanderboat's interface allows users to filter by specific moods, occasions, or categories and see Al-vetted
spots appear instantly on the map. Each recommendation is backed by visual content that demonstrates
exactly why it was chosen, providing what the company describes as the "in-the-know" feeling of having a
local friend guiding the way. The platform evolved from Wanderboat's initial trip planning feature to address
the broader, more frequent challenge of daily local discovery, positioning itself as an essential utility for
modern urban living. For those interested in exploring the platform, wanderboat.ai offers immediate access to

the service.



About Wanderboat Al: Wanderboat Al is a local discovery platform founded by ex-Bing search scientists.
Trusted by over 2 million users and featuring millions of authentic vibe videos, Wanderboat's Al analyzes
real-time social media to recommend the best local dining, bars, and events on an interactive map, helping
people spend less time scrolling and more time living.
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For more information about Wanderboat, contact the company here:WanderboatWu

Youmedia@wanderboat.aiSunnyvale, CA

Wanderboat

Wanderboat Al: Your Al search for local Eats and Fun, helping you explore with personalized recommendations.
Features include one-tap suggestions, local insider answers, travel planning, and access to 10,000+ community

itineraries.

Website: https://wanderboat.ai/

Email: media@wanderboat.ai



