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Press Advantage Reveals Why Brand Messaging Fails
Without Third-Party Validation

December 23, 2025

Las Vegas, NV - December 23, 2025 - PRESSADVANTAGE -
Press Advantage, a leading press release distribution provider, today addressed a critical challenge facing
reputation and account managers across industries: the diminishing impact of brand-controlled messaging in

an era of heightened consumer skepticism.

The company's analysis highlights a fundamental disconnect between how brands communicate and how
audiences form trust. While organizations invest heavily in crafting clear, consistent messaging across their
owned channels, these efforts often fall short of generating genuine belief among target audiences. The issue
stems not from poor messaging quality, but from the absence of independent validation that modern

consumers require before accepting brand claims.

According to Press Advantage, the proliferation of digital marketing channels has created an environment
where consumers are exposed to thousands of brand messages daily, leading to increased skepticism about
company-generated content. This shift has made third-party endorsement through news media coverage

increasingly valuable for establishing credibility.



"Brands consistently underestimate how much their audiences rely on external validation before forming
opinions,” said Jeremy Noetzelman, spokesperson for Press Advantage. "A company can repeat its value
proposition perfectly across every touchpoint, but if that message only lives within brand-controlled channels,

it lacks the independent reinforcement that drives actual belief and action."

The company's findings indicate that messages appearing in news outlets carry significantly more weight with
audiences than identical messages delivered through brand websites, social media accounts, or advertising.
This credibility gap exists because news coverage represents an implicit endorsement from a third party,

signaling to readers that the information has met editorial standards beyond the brand's control.

Press Release Services have become increasingly important in this context, serving as a bridge between
brand messaging and media coverage. When properly executed, press releases can transform internal
messaging into newsworthy content that gains the external validation brands need to break through audience

skepticism.

The challenge extends beyond simple message distribution. Reputation managers must now consider how
their messaging strategies incorporate opportunities for third-party validation. This includes developing
newsworthy angles for routine announcements, building relationships with industry media, and understanding

which messages resonate with journalists versus those that only appeal to internal stakeholders.

"The most successful brands today understand that messaging is not just about what you say, but about who
else is willing to say it about you," added Noetzelman. "External reinforcement through media coverage

creates a multiplier effect that no amount of owned media can replicate.”

This insight has particular relevance for account managers working with clients who struggle to understand
why their marketing efforts produce limited results despite significant investment in content creation and
distribution. The missing element often proves to be the credibility that comes from earned media coverage

rather than paid or owned channels.

Press Advantage specializes in helping businesses gain media coverage through professional press release
writing and distribution services. Founded in 2011 by Velluto Tech Incubator and based in Las Vegas,
Nevada, the company serves over 16,000 businesses with distribution to major news outlets, including ABC,
FOX, NBC, Yahoo!, and Digital Journal. The company's team of US-based writers and editors work with
clients to transform business developments into newsworthy stories that gain traction with journalists and
audiences alike.
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For more information about Press Advantage, contact the company here:Press AdvantageJeremy
Noetzelmansupport@pressadvantage.comPO Box 29502 #84699Las Vegas, NV 89126

Press Advantage

Fully done for you press release distribution from Press Advantage.
Professional press release writers research and write a news story that is distributed to hundreds of news outlets across
the globe, bringing traffic and rankings to your website.

Website: https://pressadvantage.com

Email: support@pressadvantage.com
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