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Press Advantage Addresses Why Client Skepticism Is

Increasing in Professional Services Markets
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Las Vegas, NV - February 26, 2026 - PRESSADVANTAGE -

Press Advantage, a leading press release distribution service, has identified a significant shift in how potential
clients evaluate professional services, with buyer skepticism reaching unprecedented levels across multiple
industries. The company's analysis reveals that in increasingly crowded markets, businesses face greater

challenges in establishing credibility through traditional marketing channels alone.

The trend toward heightened skepticism stems from several converging factors in the professional services
landscape. Markets have become saturated with similar offerings, making differentiation more difficult. Buyers
now conduct extensive research before engaging with service providers, comparing multiple options and
seeking independent verification of claims. This shift has fundamentally altered how businesses must

approach client acquisition and trust-building.

"The days of relying solely on internal marketing messages to win clients are behind us," said Jeremy
Noetzelman, spokesperson for Press Advantage. "Today's buyers are sophisticated and naturally skeptical.
They want to see third-party validation and independent coverage before they commit to working with a

service provider. This represents a fundamental change in how trust is established in professional



relationships."

Press Advantage for SEO agencies has become particularly relevant as digital marketing firms face intense
competition and struggle to differentiate their services. The company's research indicates that potential
clients now spend significantly more time verifying claims and seeking external confirmation before making
purchasing decisions. This behavior reflects a broader trend where buyers actively seek evidence beyond

what companies say about themselves.

The rise in comparison-driven decision-making has created new challenges for professional service
providers. Prospects routinely evaluate multiple providers simultaneously, examining not just service offerings
but also how each company is perceived in independent media coverage. This scrutiny extends to social

proof, with buyers investigating how companies are discussed in industry publications and news outlets.

Press Advantage's findings suggest that businesses must adapt their approach to building credibility.
Traditional marketing tactics that rely heavily on self-promotion often trigger doubt rather than confidence.
Instead, companies seeing success focus on earning independent media coverage that provides external

validation of their expertise and achievements.

"When prospects see a company featured in legitimate news outlets, it carries far more weight than any
advertisement or marketing message," Noetzelman explained. "This independent coverage effectively lowers
the friction in sales conversations because the credibility has already been established through third-party

sources."

The implications extend beyond initial client acquisition. Professional service firms report that independent
media coverage continues to influence client retention and referral rates. Clients feel more confident

recommending services that have received external recognition and validation through news coverage.

Press Advantage on Twitter regularly shares insights about these market dynamics and how businesses can
navigate the changing landscape of client expectations. The company emphasizes that addressing
skepticism requires a strategic approach to earning media coverage that positions businesses as industry

authorities rather than simply service providers.

Press Advantage operates as a division of Velluto Tech Incubator, founded in Las Vegas, Nevada in 2011.
The company specializes in press release distribution services, connecting businesses with major news
outlets including ABC, NBC, CBS, FOX affiliates, Yahoo!, and Digital Journal. Through its platform, Press

Advantage serves over 16,000 businesses seeking to establish credibility through earned media coverage.
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For more information about Press Advantage, contact the company here:Press AdvantageJeremy
Noetzelmansupport@pressadvantage.comPO Box 29502 #84699Las Vegas, NV 89126

Press Advantage

Fully done for you press release distribution from Press Advantage.
Professional press release writers research and write a news story that is distributed to hundreds of news outlets across

the globe, bringing traffic and rankings to your website.
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