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Cestari, the kitchen tools brand known for its lifetime-guaranteed products, has opened sponsorship

opportunities in its Cestari TableTalk newsletter to select specialty food and kitchen-lifestyle brands. The

Kitchen Partner program offers non-competing brands the opportunity to reach an engaged audience of

home cooks through placement across all three weekly newsletter sends.

The Kitchen Partner sponsorship program provides participating brands with exposure through editorial

introductions, brand imagery, logos, and direct links in each edition of the newsletter. Each week features one

selected brand across the main weekly issue, the opener follow-up, and the engaged-reader follow-up,

ensuring visibility to TableTalk's readership.

Cestari TableTalk has cultivated a large audience who are predominantly home cooks aged 45 and above,

well-educated consumers who actively use the products they purchase. The newsletter achieves open rates

between 40 and 55 percent on its main send, exceeding industry benchmarks for email marketing

engagement.



"The Kitchen Partner program represents a natural evolution for TableTalk as we continue to serve our

community of home cooks," said Susan MacDowell, spokesperson for Cestari. "We've designed this

sponsorship opportunity to feature brands that align with our readers' interests while maintaining the editorial

standards that our subscribers expect."

The program welcomes brands from specific categories that complement Cestari's existing product line

without direct competition. Eligible categories include pantry ingredients such as olive oils, vinegars, spice

blends, honey, and finishing salts, as well as specialty pasta and grains, cookbook authors, food subscription

services, and select kitchen-lifestyle items.

Cestari TableTalk delivers content to subscribers each week, including exclusive recipes, time-saving kitchen

techniques, culinary guidance, and community stories that celebrate cooking and dining together. The

newsletter also features weekly recipe videos created by Cestari, providing visual guidance for home cooks

looking to enhance their skills and expand their repertoire.

The selective nature of the Kitchen Partner program ensures that featured brands receive focused attention

without competing for reader engagement. By limiting sponsorships to one brand per week and maintaining

category exclusivity, Cestari protects both the sponsor's investment and the reader experience that has made

TableTalk a resource in the home cooking community.

Sponsors are selected to enhance transparency. Kitchen Partner sponsors produce products that match

Cestari's focus on quality while also meeting the needs of the Cestari audience of home cooks. Interested

brands seeking to participate in the Kitchen Partner program can visit cestarikitchen.com to learn more or

contact support@cestarikitchen.com for sponsorship information.

Cestari Kitchen has established itself as a premium kitchen tools brand, with every product backed by a

lifetime guarantee. The company's offerings extend beyond its product line to include educational resources,

cooking tutorials, and the weekly TableTalk newsletter, which has become a resource for home cooks

seeking inspiration, practical advice, and connection through the shared experience of preparing and

enjoying meals together.

###

For more information about Cestari, contact the company here:CestariSusan

MacDowell1-978-800-1013support@cestarikitchen.comCestari Kitchen451 King StreetLittleton MA 01460

Cestari



Cestari Kitchen provides premiere kitchen products for the home cook. Every Cestari Kitchen tool is backed by a lifetime

guarantee.

Website: http://www.cestarikitchen.com

Email: support@cestarikitchen.com

Phone: 1-978-800-1013


