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PASCAL has expanded its product range across lab-grown diamond watches and jewelry, strengthening a
retail strategy built around accessories positioned for everyday wear, gifting, and coordinated styling. The
current expansion is visible on the company's live storefront, where the brand is now merchandising
wristwatches, watch rings, rings, necklaces, bracelets, and earrings as part of one connected accessories

catalog rather than as isolated product lines.

That shift matters because the original PASCAL story is no longer just about brand language. It is now
supported by a broader commercial assortment with clearly defined entry points. On the site, the PASCAL?s
watch range includes diamond wristwatches and gemstone ring watches for men and women, while adjacent
PASCAL?s jewelry categories extend into chain necklaces, pendants, bracelets, earrings, and ring collections
that follow the same modern-luxury styling direction. The newly expanded assortment includes multiple

watch-ring models and diamond jewelry categories launched during 2026.



The most concrete evidence of that expansion appears in current live product pricing and category depth. In
the watch business, Timeless Classic Diamond Watch variants are listed from $215 and $235, giving
PASCAL an accessible opening price for a Swiss-quartz diamond watch offer. In the watch-ring category, the
Sofia Prism Cocktail Watch Ring is listed at $125, the Baroque Watch Ring at $120, and Sofia Diamond
Couple Watch Rings at $250. Those details move the story out of abstract positioning and into verifiable retail

execution.

The product mix also shows how PASCAL is trying to bridge categories that are often separated in the
market. Traditional jewelry brands typically treat watches, rings, and necklaces as different buying
conversations, while watch companies often keep accessories secondary. PASCAL is taking the opposite
approach by presenting timepieces and jewelry as part of the same wardrobe system, one built around repeat

wear, giftability, and style coordination across multiple product types.

That strategy is particularly visible in the company's watch rings category, where the product concept blends
jewelry-led styling with timekeeping. Current Sofia Prism models are described with quartz movement,
stainless-steel construction, sapphire crystal, and compatibility across a broad ring-size range. By keeping
those items live alongside wristwatches and jewelry collections, PASCAL is broadening the definition of what

a modern accessories brand can sell under one design direction.

The jewelry side of the catalog adds another layer of commercial depth. PASCAL's current necklace
assortment includes chain, pendant, tennis, and zodiac-oriented designs, with site copy describing lab-grown
diamond and colorful gemstone options across the category. That breadth gives the company more than a
watch story. It gives PASCAL a wider merchandising base for gifting, self-purchase, and cross-category

styling, all of which are central to how modern accessory brands now drive repeat customer engagement.

The expansion also arrives during a period of stronger consumer familiarity with lab-grown stones. The Knot's
2026 Real Weddings Study reported that 61% of engagement rings purchased by couples married in 2025
featured a lab-grown center stone. Watches and fashion jewelry do not follow the same purchase logic as
engagement jewelry, but the study still provides useful market context: shoppers are now far more

accustomed to lab-grown materials as a mainstream luxury option than they were only a few years ago.

That broader market backdrop helps explain why PASCAL is emphasizing everyday expression rather than
special-occasion exclusivity. A catalog built around live price points, wearable product categories, and
gift-friendly formats is easier to scale when consumers already understand the material story behind
lab-grown diamonds. Instead of relying on ceremonial positioning alone, the company is tying its

modern-luxury message to products that can plausibly enter daily wardrobes and regular gifting occasions.



By expanding visible inventory across watches, watch rings, and jewelry categories at multiple price levels,
PASCAL is giving its modern-luxury positioning a more concrete retail foundation. The result is a clearer
business update: the company is not simply describing a brand vision, but actively building a broader
accessories portfolio around lab-grown diamond materials, cross-category styling, and everyday usability.
More information about the company and its collections is available at PASCAL.
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For more information about PASCAL, contact the company here:PASCALSnowcollab@pascaldesign.com170
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PASCAL

We are a California-based color diamond brand. PASCAL crafts unique diamonds to celebrate life?s brightest

moments?big or small?so every memory can shine with meaning and beauty.

Website: https://pascaldesign.com/

Email: collab@pascaldesign.com




