God,

calm my heart
andshelp me
do my best. 4

FaithTime Expands Faith-Based Technology Offering
With Christian Al App

June 19, 2026

June 19, 2026 - PRESSADVANTAGE -

FaithTime has introduced its Christian Al app as part of the company's ongoing effort to build digital tools
tailored to faith-based audiences. The launch reflects a broader move by the company to create technology
products that are more closely aligned with the interests, expectations, and values of Christian users seeking

alternatives to general-purpose Al platforms.

The company said the app was developed in response to a growing demand for Al experiences that feel
more relevant to specific communities rather than being designed only for mass-market use. As Al adoption
continues to expand across everyday life, FaithTime said more users are looking for products that not only
provide utility, but also reflect the context in which they live, learn, and engage online. In that environment,
the company said FaithTime Christian Al app is intended to serve as a more focused option for users who

want a faith-oriented experience.

FaithTime said the launch is significant because it places Christian users more directly within the current



wave of Al product development. While many Al tools are built around broad productivity or entertainment
use cases, the company said fewer products are created specifically for users who want their digital
experiences to feel more connected to Christian themes and perspectives. FaithTime said the app is being
introduced with that gap in mind and is meant to provide a more relevant starting point for users who prefer

faith-centered technology.

According to the company, the app is also part of a larger shift in how niche digital products are being
developed. Instead of expecting every user to adapt to the same broad platform experience, companies are
increasingly building tools around defined audience segments with distinct expectations. FaithTime said this
approach allows product development to become more intentional and more useful for the communities being
served. The company said its Christian Al app follows that direction by focusing on a clearly identified

audience rather than a general consumer base.

FaithTime also said the product supports its long-term strategy of building technology experiences that are
both accessible and community-specific. The company said this release is not being treated as a one-time
experiment, but as an early stage in a broader product path that centers on Christian users and their digital
habits. In that sense, the launch is being positioned as a foundational step that may support future expansion

as the company continues to evaluate how Al products can better serve faith-based communities.

In a statement about the launch, the FaithTime team said the company sees a continued need for Al tools
that are not detached from the identity of the people using them. The team added that the product was
created to give Christian users an option that feels more context-aware and more relevant to their daily

experience than broader platforms that are not built around the same audience priorities.

The company said accessibility remains an important part of the release. Readers who want more information
can visit the official site to learn more about the FaithTime Christian Al app. FaithTime said the website will

remain the main source for updates and product information as the platform continues to develop.

FaithTime said the launch comes at a time when community-specific software is becoming a more visible part
of the digital product landscape. As users become more selective about the tools they adopt, the company
said products that reflect a clearer sense of audience identity are likely to gain more attention. FaithTime said
its Christian Al app is intended to meet that shift by offering a product positioned around relevance,

familiarity, and faith-based alignment.

With this release, FaithTime is formally expanding its presence in the market for faith-centered technology

products and signaling a stronger focus on Al-driven tools for Christian audiences. The company said the



launch represents an important step in its broader effort to develop practical digital experiences for users who
want technology that feels more closely connected to their values and community context.
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For more information about FaithTime, contact the company

here:FaithTimeKylefaithtime @metavibe.aiSingapore

FaithTime

FaithTime is a forward-thinking tech company building innovative tools for spiritual growth in the digital age. Focused on
Al, community-building, and user-centric design, it delivers meaningful, accessible faith experiences for a new

generation.

Website: https://www.faithtime.ai/

Email: faithtime@metavibe.ai
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