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The Reputation.org, a national brand and crisis reputation firm operated by Aurawave Inc., has published a
business reputation audit checklist that guides owners through the same search results, review pages, and
Al-written summaries a prospective customer encounters. The resource gives a business a structured way to

review what appears under its name before that first impression is left to chance.

Most owners rarely look at their own brand the way a buyer does. A single search can surface old reviews,
forum threads, dated news items, and an Al summary that pulls from all of them at once. The checklist asks a
business to work through each of those surfaces in order, note what a stranger would reasonably conclude,

and flag anything inaccurate or outdated that deserves a closer look.

The resource sits alongside the firm's online reputation management work, which focuses on shaping what
people and Al engines find when they look a company up. Owners who want help acting on what the audit

reveals can review the service at thereputation.org/reputation-management, where the team maps the full



picture across search, review platforms, and community sites.

"An audit sounds basic, but most owners have never looked at their own name the way a customer does. The
point is to see it clearly, then decide what to fix," said Joshua Albanese, spokesperson for The Reputation.org

and owner of Spearleaf.com, a marketing agency.

The firm frames the audit as a starting point rather than a verdict. Some items a business finds, such as a
policy-violating review or an outdated article, may be candidates for removal, while others call for building a
stronger presence around the brand. That second track is the focus of the firm's brand reputation work, which

helps a company shape a more durable footprint across the places buyers look.

The checklist maps to the way the firm approaches online reputation management as a whole. That work
follows two beats. The first is removal, where content that violates a platform's published policies may be
taken down or de-indexed so it no longer appears in search. The second is influence, where accurate and
current material is built up around the brand until it becomes the information a customer, and an Al engine,

draws from. The audit is where a business decides which beat a given result calls for.

The audit also accounts for how quickly a first impression now hardens. Al answer engines read what is
published, summarize it, and repeat the gist to anyone who asks about a company. Content an owner never
reviews can settle into those answers and into search results, where it grows harder to address the longer it
sits. Working through the checklist early gives a clearer view of which items may qualify for removal, which
call for a measured public reply, and which are better handled by suppressing weak results under stronger,

more accurate ones.

For most businesses, the firm treats the audit as an opening move in an ongoing reputation management
program rather than a single event. Search results, reviews, and Al summaries shift as new content appears,
SO0 a snapshot taken once can drift out of date within weeks. Repeating the audit on a regular schedule, or
pairing it with continuous monitoring, keeps a business aware of what a prospect actually sees instead of

what it assumes is there.

The checklist reflects the firm's broader view that reputation is often decided before a sales conversation
begins, as customers, employers, and investors form an opinion from a single search. The firm notes that
content left unaddressed can settle into search results and Al answers over time, which is why the audit
emphasizes reviewing the full set of surfaces early. More information about the audit and the firm's services is

available at https://thereputation.org/.



About The Reputation.org The Reputation.org (operated by Aurawave Inc.) is a national brand and crisis
reputation firm that removes damaging content, reviews, articles, and records before they become permanent
in search and Al answers, then shapes what people and Al find instead. Services span reputation
management, crisis management, review and content removal, and reputation monitoring for businesses and
high-stakes individuals. Performance-based pricing applies to qualified removals: scope, eligibility, and timing
are confirmed during a case review, and some content is legally or technically constrained.
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