DataMasters Expands Lemon Law Mailing List

Database to Support Targeted Automotive Consumer

Outreach
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FLOWER MOUND, TX - July 22, 2026 -

DataMasters has expanded its lemon law mailing list database, providing businesses with additional options
for reaching consumers associated with lemon law claims and automotive warranty-related matters across
the United States. The expansion is intended to support organizations developing direct mail campaigns for
defined consumer audiences and evaluating mailing data according to geographic, demographic, and other

available targeting criteria.

Lemon law mailing lists are designed to identify consumer audiences associated with individuals who have
pursued claims involving vehicles with recurring defects, warranty concerns, or other issues that may fall
under applicable state lemon laws. Because eligibility requirements and legal remedies vary by jurisdiction,
consumers connected to lemon law claims represent a specialized segment within the broader automotive

marketplace.



DataMasters' expanded database is positioned as a resource for organizations evaluating direct mail
outreach to this audience. Depending on campaign objectives and available data selections, businesses can
consider geographic and other consumer characteristics when defining a mailing audience. This approach
allows organizations to establish campaign parameters based on the markets and consumer segments

relevant to their specific outreach goals.

Lemon laws generally provide legal remedies for consumers who purchase or lease vehicles that meet
certain requirements involving substantial defects or repeated repair attempts. State laws differ in their
definitions, eligibility standards, and available remedies. Factors that may be considered include the nature
and severity of a vehicle defect, the number of repair attempts, the length of time a vehicle is unavailable for

use, and applicable warranty provisions.

David Rickenbacher, DataMasters CEO, said the expansion reflects the value of maintaining specialized
audience data for organizations with defined outreach objectives. "Lemon law claimants represent a distinct
segment of automotive consumers whose circumstances can create specific communication needs,"
Rickenbacher said. "A more focused database structure can help businesses develop direct mail campaigns

around relevant audience characteristics while maintaining a defined geographic and demographic focus."

The database may be of interest to legal organizations that communicate with consumers regarding
automotive warranty issues, vehicle defects, and related legal matters. Automotive attorneys and consumer
protection law firms may evaluate specialized mailing data as part of outreach strategies designed for
geographic areas where they provide services. Campaigns can be developed according to the organization's

intended audience, service area, and communication objectives.

Other organizations serving automotive consumers may also evaluate specialized mailing data as part of
their broader marketing efforts. Extended warranty providers, automotive dealerships, and businesses
offering vehicle-related products or services may have different reasons for communicating with defined
consumer audiences. The relevance of a particular mailing list depends on the organization's objectives, the

characteristics of its intended audience, and applicable marketing and privacy requirements.

For automotive dealerships, specialized consumer data may be considered when developing campaigns
directed toward individuals with vehicle-related experiences. However, involvement in a lemon law claim does
not necessarily indicate that a consumer is preparing to purchase another vehicle or is interested in a
particular automotive product or service. Individual circumstances vary, and businesses are responsible for

determining whether a particular audience is appropriate for their campaign objectives.

Direct mail continues to provide organizations with a way to communicate with consumers through physical

mailing addresses as part of a broader marketing strategy. For businesses focused on specialized audiences,



defining the intended mailing universe before a campaign begins can help establish the geographic and

consumer characteristics that align with the communication being developed.

Rickenbacher said audience segmentation can help organizations approach campaign planning with greater
precision. "The purpose of segmentation is to make audience selection more deliberate,” Rickenbacher said.
"Businesses can determine which characteristics are relevant to a particular campaign and use those criteria

to build a mailing audience that corresponds with the intended purpose of the communication."”

The expanded lemon law mailing list database is structured to accommodate organizations operating in
different geographic markets and serving different consumer audiences. Geographic considerations may be
particularly relevant for businesses whose services are limited to specific states, metropolitan areas, or
regions. Additional available criteria such as vehicle make and model can help organizations establish

campaign parameters based on their individual outreach requirements.

The expansion also highlights the role of audience segmentation in direct marketing. Instead of approaching
automotive consumers as one broad category, specialized databases can provide organizations with
additional ways to define audiences based on specific consumer circumstances or characteristics. Lemon law
claimants represent one specialized segment that may be evaluated by organizations whose services or

communications relate to automotive legal matters, vehicle ownership, warranties, or related areas.

Rickenbacher said the database provides organizations with additional flexibility when evaluating direct malil
campaigns involving consumers associated with lemon law claims. "Audience data is most useful when it can
be aligned with the specific objectives of a campaign,” Rickenbacher said. "The expansion of the lemon law
database provides additional options for organizations evaluating how to reach this particular consumer

segment through direct mail."

As organizations continue to evaluate customer outreach strategies, specialized mailing lists may serve as
one component of a broader marketing program. Campaign results can be influenced by a variety of factors,
including message relevance, timing, geographic coverage, data accuracy, creative execution, and regulatory
compliance. Organizations that use consumer data for marketing purposes are responsible for ensuring that

their campaigns comply with applicable privacy laws, marketing regulations, and direct mail requirements.

Additional information about DataMasters' data services and mailing list resources is available through the

company's website at https://www.datamasters.org/
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Datamasters

Datamasters is a direct marketing agency that provides a wide range of direct response marketing products and

services to businesses engaged in ?business to consumer? and ?business to business? sales and marketing.

Website: https://datamasters.org/
Email: sales@datamasters.org

Phone: (469) 549-1800
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